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KRT  Photo  Service  is  proud 
to  announce  five  new  contributors 


Knight  Ridder/Tribune  Photo  Service 
offers  more  than  3,000  photos  each  month 
from  56  market-leading  newspapers, 
now  including  Newsday,  Hartford 
Courant,  The  Advocate  (Stamford,  Conn.), 
The  Baltimore  Sun  and  The  Morning  Call 
(Allentown,  Pa).  Our  comprehensive 
photo  report  delivers  great  spot  news 
and  sports  images,  as  well  as  an  array 
of  food,  travel,  entertainment  and 
business  photos.  Our  online  archive 
includes  more  than  150,000  pictures. 
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THE  MORNING  CALL 


Call  866-280-5210  to  subscribe.  Outside  the  United  States,  call  213-237-7987. 
Not  ready  to  commit?  Contact  us  today  for  an  ID  and  password 
to  download  articles,  photos,  graphics  and  editorial  art  on  an 
a  la  carte  basis  at  www.krtdirect.com. 


56  news  organization  contributors  •  100  correspondents  in  Washington,  D.C. 
71  reporters  overseas  •  27  foreign  bureaus  *148  Pulitzer  Prizes 
1,000  print  and  electronic  newspaper  clients  worldwide 
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LETTERS 


YOUR  CONCERN  IS  APPRECIATED  WE  STILL  LOVE  YOU.  PEORIA 


Forgive  me,  but  those  comments 
from  “concerned”  editors  [“Going 
to  source  of  trouble,”  May  26,  p.5] 
re-examining  their  use  of  anom-mous 
sources  because  of  Jayson  Blair’s  fabrica¬ 
tions  were  enough  to  make  a  cat  laugh.  It’s 
easier  to  find  gold  in  the  streets  than  a 
story  with  a  D.C.  dateline  on  it  that  isn’t 
larded  with  blind  quotes  and  secondhand 
information  from  “senior  Administration 
officials.”  This  has  been  going  on  as  a 
matter  of  routine  for  decades. 

Where  have  all  these  “concerned” 
editors  been?  If  they  aren’t  simply  postur¬ 
ing  on  this  issue  —  as  I  suspect  they  are  — 
they  can  prove  it  by  refusing  to  print  sto¬ 
ries  from  Washington,  based  on  unnamed 
sources.  Jayson  Blair  could  wiite  24  hours 
a  day  for  the  rest  of  his  life  and  never  come 
close  to  matching  the  unverifiable  crap  the 
Washington  press  corps  churns  out  in 
the  course  of  an  average  week. 

GARY  WEBB 
Sacramento,  Ca. 

lEUCE  TO  USE' POLICY  IS  NEEDED 

1  SPENT  10  VTIARS  AS  A  PRINT  JOURNAL- 
ist,  the  last  seven  covering  Washing¬ 
ton  politics  for  a  chain  of  daily  papers. 
I  can  count  on  one  hand  the  number  of 
times  I  had  to  use  an  anomTnous  source  in 
a  stoiy-  —  and  I  have  a  few  fingers  to  spare. 
Rarely  are  anonymous  sources  handing 
out  information  a  reporter  can’t  get  from 
someone  else.  It’s  time  for  all  news  outlets 
to  band  together  and  refuse  to  use 
anon\Tnous  sources. 

CHRISTINE  DORSEY 
Arlington.  Va. 


Your  May  12  edition  carried  an 
article  with  this  headline:  “War 
coverage  in  papers  did  not  play  in 
Peoria.”  Then  the  storj'  cited  FAX-FAX 
reports  showing  circulation  down  in  New 
York,  down  in  Boston,  down  in  Phoenix. 
And  Peoria?  Perhaps  the  stoiy  was  cut  from 
the  bottom.  The  deleted  paragraph  w’ould 
have  showTi  Peoria  Journal  Star  circulation 
actually  up  3.9  percent  daily  and  1.1  percent 
on  Sunday.  Was  it  the  w'ar?  Doubtful.  WTiat, 
then?  Well,  our  departments  do  w  ork  hard 
and  closely  eveiy  single  day  to  cover 
the  news  and  promote  sales. 

JACK  BRIMEYER 
MANAGING  EDITOR 
FRED  FOUTZ 
CIRCULATION  MANAGER 
Journal  Star 
Peoria,  Ill. 

Correction 

In  “War  coi'era^e  in  /Mipers  did  not  play 
in  Peoria,” May  12,  p.  3,  E&P  rejxnied  the 
a.s.sertion  by  the  San  Antonio  (Te,v,) 
Express-News  that  its  3,7%  year-to-year 
circulation  gain  for  the  Audit  Bureau  of 
Cireulations  March  31  reporting  jyeriiHl 
zcas  the  “third-highest  groicth  among  the 
top  50  /xi/)ers,”  In  fact.  The  Seattle  Times. 
which  recorded  a  4-9%  increase  in  its 
Monday  through  Friday  circulation,  xcas 
the  third-highest  among  the  top  50, 

Cl.^\RIFICATION 
The  May  12  story  “Plants  Blooming ...” 
neglected  to  identify  Newstec  Inc.  as  the 
supplier  of  a  rebuilt  12-into-2  GNIA  SLS- 
1000  inserter  to  The  Tribune-Star,  Terre 
Haute,  Ind. 


- --50  YEARS  AGO  - - 

NEWSPAPERDOM  FROM  EDITOR  &  PUBLISHER 


M.\Y  30, 1953: 

William  Stevenson,  a  staff 
reporter  for  the  lomto  Daily 
Star,  returned  safely  from  a 
two-week  visit  to  Poland;  he 


newspaperman  from  a  major 
newspaper  to  be  allowed  into 
the  country  in  four  years. 

Roy  W.  Howard,  editor  and 


Telegram  and  Sun,  urged  other 
newspapers  to  sound  the  alarm 
against  appeasement  with 
communi  i.  following  the  return 
of  American  prisoners  during 


was  the  first  independent  western  president  of  the  New  York  World-  the  Korean  War. 
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THIS  WEEK  ON  THE  WEB 

Exclusively  on  editorandpublisher.com ... 

Some  newspaper  Web  sites  are  pushing  the 
boundaries  of  taste,  publishing  words  and  photos 
that  would  never  appear  in  the  print  edition. 
Bravo!  says  columnist  Steve  Outing  (“Stop  the 
Presses”  on  our  home  page). ...  Columnist 
Charles  Bowen  has  an  idea  for  a  new  summer 
feature;  Combine  your  annual  book  list  with 
vacation  suggestions  (“Digital  How-To.”  May  27). 
...  Despite  an  early  AP  report  to  the  contrary. 

The  New  York  Times  won  an  important  libel  case 
in  Cleveland  recently  (“Headlines.”  May  29). ... 

A  newsprint  price  hike  may  be  coming,  reports 
Forestweb's  Newsprint  Update  (“Features  & 
Columns”  index  page). 
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Joseph  L.  Gal¬ 
loway,  senior  mil¬ 
itary  correspondent 
for  Knight  Ridder,  is 
moving  into  opinion 
writing  with  a  column 
Knight  Ridder/Tribune 
News  Service  will 
launch  June  4. 

Galloway  —  whose 
weekly  feature 
will  cover  military 
and  national-security 
matters  —  is  a 
Bronze  Star  winner 
who  did  four  tours 
of  duty  in  Vietnam 
as  a  United  Press 
International  reporter, 
covered  the  first  Gulf 
War,  and  co-authored 
We  Were  Soldiers 
OrKe ...  and  Young 
(later  a  Mel  Gibson 
movie). 

—  DAVE  ASTOR 


Other  immediate  changes  include  The  Boston 
Globe  putting  many  of  its  longtime  practices  into  a 
specific,  written  polic>’,  according  to  Helen  Donovan, 
Globe  executive  editor.  She  said  the  paper's  regular 
practice  is  to  give  credit  to  anyone  who  contributes  to 
a  stoiy-  —  either  in  a  byline  or  tagline  —  while  using 
datelines  only  if  “the  bulk  of  reporting  has  been  done 
from  that  location.” 

In  most  cases,  editors  for  now  are  simply 
reviewing  their  procedures  and  clarifying  them 
for  employees,  executives  and,  most  of  all,  readers. 

From  editorials  to  staff 
memos  to  columns, 
newsroom  leaders  are 
making  sure  the  rules 
are  clear,  or  at  least  out 
in  the  open. 

/  ^^'‘^hington  Post, 

^ ^  r  according  to  a  story  by  its 

^ ''‘•-.ZjSiF 'i  .  media  writer  Howard 

Kurtz,  “often  credits 
stringers  and  researchers 
in  bylines  or  taglines  at 
the  end  of  stories,"  but 
reporters  there  were  sent 
a  reminder  memo  on 
proper  attribution  and 
dateline  policies  last  week.  The  Wall  Street  Journal 
stated  in  a  story  that  its  practice  is  to  use  stringers  in 
the  United  States  “for  little  more  than  passing  on 
tips,”  but  that  it  makes  significantly  greater  use  of 
them  in  overseas  bureaus. 

Editors  who  spoke  with  EiJP  described  policies 
that  generally  require  bylines  to  be  given  to  those  who 
do  most  of  the  reporting  on  a  story,  while  datelines 
should  identify  a  location  only  if  a  reporter  had  been 
there.  Differences  arose,  however,  over  when  to 


Credit  report:  Latest  ‘New  York  Times 
controversy  sparks  a  wide  review 
of  byline  and  dateline  policies 


BY  JOE  STRUPP 

IN  THE  WAKE  OF  THE  RiCK  BrAGG  CONTRO- 
versy,  which  last  w  eek  prompted  The  Neiv  York 
Times  national  correspondent  to  resign  amid 
scrutiny  over  his  use  of  an  uncredited  stringer,  news¬ 
papers  nationwide  are 
re-examining  their  own 
policies  regarding  date- 
lines,  bylines  and  credit 
for  contributors,  with  B 

several  already  invoking  B^^ 

new  rules  to  make  clear 
who  is  doing  the  work 
and  from  w'here.  I^L 

The  Miami  Herald 
made  one  of  the  first 
moves.  According  to  a  f 

memo  from  Managing 
Editor  Mark  Seibel,  the 
Herald  will  now  give 
credit  in  byline  or  tagline 
form  to  all  reporters  or  stringers  who  eontribute  to  a 
story,  while  specifying  w  here  quotes  came  from,  such 
as  in  a  phone  interview,  e-mail  statement,  or  televised 
press  conference.  And  it  will  no  longer  use  the  vague 
phrase,  “Herald  wire  services.”  Instead,  the  specific 
news  service  or  wire  service  will  be  named  and,  if  pos¬ 
sible,  placed  directly  next  to  the  information  it  pro¬ 
vided  within  the  story.  The  memo  states,  “The  point 
of  all  of  these  guides  is  to  make  certain  our  readers 
know’  where  the  information  comes  from.” 


Media  scrutiny,  in  the  wake  of  Jayson  Blair,  fueled  the 
resignation  of  The  New  York  Times’  Rick  Bragg,  left. 


One  question 
raised  by  the 
Jayson  Blair  scandal 
was:  why  did  so  few 
of  the  people  in  his 
stories  complain  to 
his  paper?  A  new 
study  takes  a  few 
stabs  at  an  answer. 
The  Associated 
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credit  a  contributor.  George  De  Lama,  deputy 
managing  editor/news  at  the  Chicago  Tribune,  said 
credit  is  given  only  for  a  “substantial"  addition  to 
a  stoty  —  “more  than  a  couple  of  paragraphs.”  At  the 
St.  Louis  Post-Dispatch,  a  similar  polic>’  exists, 
according  to  Editor  Ellen  Soeteber. 

For  The  Sun  in  Baltimore,  datelines  may  only  be 


used  if  the  >\Titer  has  been  to  the  location  “for  a  sig¬ 
nificant  amount  of  time  and  done  the  reporting,”  said 
Tony  Barbieri,  Sun  managing  editor.  He  explained 
that  the  lead  writer  gets  the  byline,  but  all  contribu¬ 
tors  to  a  particular  stoiy  —  both  staffers  and  stringers 
—  receive  credit.  “Even  if  someone  contributes  some¬ 
thing  and  it  isn’t  used,  the>’  get  in,”  he  said.  11 


News  execs  and  J-students  to  learn  lessons 

Jayson  Blair  returns  to  school 


BY  LUCIA  MOSES 

As  EDITORS 

respond  to  the 
Ja\-son  Blair  and 
Rick  Bragg  scandals 
by  reviewing  newsroom 
rules,  some  industty 
w  atchers  are  calling  for 
deeper  examination  of 
newspaper  leadership. 

“It’s  as  much  a 
management  problem 
as  it  is  a  problem  of  a 
bad  employee,”  said 
John  Lavine,  director 
of  Northwestern 
University’s  Media 
Management  Center, 
which  provides  executive 
training  programs. 

The  “Impact”  study  by 
the  center's  Readership 
Institute  found  newspa¬ 
pers  suffered  from  an 
old-style  militaiy-like 
culture.  The  institute 
believes  this  top-down 
management  stv  le 
negatively  impacts 
readership,  but  Lavine 
noted  it  also  fosters 
communication  failures 
by  discouraging  people 
from  taking  responsibili¬ 
ty  and  making  construc¬ 
tive  change. 

Managers  can  start  by 
examining  how  well 
their  organization’s  val¬ 
ues  are  communicated, 
both  verbally  and 
through  action.  And  it’s 
not  just  a  newsroom 
issue:  Ethics  need  to  be 
stressed  throughout  the 


organization,  he  said. 

Anticipating  more 
interest  in  self-improve¬ 
ment,  journalism  organ¬ 
izations  are  scrambling 
to  create  new  ethics 
and  leadership  training 
programs. 

The  American  Press 
Institute  and  American 
Society  of  Newspaper 


Editors  (ASNE)  will  in¬ 
vite  top  editors  to  a  two- 
day  ethics  seminar  later 
this  month.  And  the 
PovTiter  Institute  is  plan¬ 
ning  a  series  of  one-day 
ethics  workshops  around 
the  countty  ne.\t  year, 
designed  to  help  news 
leaders  become  better 
decision-makers. 

ASNE  also  is  looking 
at  the  state  of  ethics 
education  in  journalism 
schools  to  see  if  gaps 
in  curricula  exist. 

Some  J-school  faculty 
members  and  deans  said 


they’ve  already  increased 
emphasis  on  ethics  in 
recent  years,  and  that 
apart  from  adding  Blair 
to  their  list  of  case  stud¬ 
ies,  thev  're  doing  all  thev’ 
can  to  teach  future  jour¬ 
nalists  right  from  wrong. 

“Honestly,  we  have 
not  come  up  with  any¬ 
thing,”  said  Christopher 


Callahan,  associate 
journalism  dean  at  the 
University  of  Marv  land, 
which  Blair  attended. 
The  school  a  few  years 
ago  added  a  three-credit 
ethics  course  require¬ 
ment  and  infuses  ethics 
lessons  in  its  other 
classes.  “I’m  open  to 
suggestions,”  he  added. 

Kim  VValsh-Childers. 
who  teaches  at  the 
University  of  Florida’s  J- 
school,  said  that  having 
had  several  students  pla¬ 
giarize  assignments,  she 
now  hits  on  ethics  in  all 


her  classes.  “At  one  time, 
we  would  have  assumed 
that  any  student  w  ho 
was  serious  about  a 
journalism  career  would 
have  understood  why 
these  tvpes  of  behaviors 
are  unacceptable.”  she 
wrote  in  an  e-mail  to 
E^P.  “Now,  I  think,  that 
seems  more  in  doubt.” 

CvTithia  Gomev',  asso¬ 
ciate  dean  at  the  Gradu¬ 
ate  School  of  Journalism 
at  the  University  of 
California  at  Berkelev-, 
said  the  current  scandal 
“will  be  tremendously 
useful"  to  education 
programs.  “I  am  champ¬ 
ing  at  the  bit  to  use  this 
in  the  fall.”  she  told 
CBS.MarketVVatch.com. 

It  remains  to  be  seen 
if  the  Blair  affair  be¬ 
comes  a  tipping  point  for 
widespread  reform.  “The 
journalism  business  is 
not  one  of  the  strongest 
in  the  country  when  it 
comes  to  professional 
development,”  lamented 
Robert  M.  Steele,  ethics 
group  leader  at  Povnter. 

Lavine  claimed  that 
since  the  Blair  scandal 
hit,  several  news  e.xecu- 
tives  have  called  won¬ 
dering  if  thev'  have  a 
management  problem, 
or  asking  if  thev  ’re  mak¬ 
ing  the  right  kinds  of 
changes.  Still,  he  noted, 
“Newspaper  cultures  are 
veiy  slow  to  change.”  ® 


A  “military”  matter?  John  Lavine,  director  of  the  Media 
Management  Center,  gestures  during  an  education  program 


Press  Managing 
Editors  (APME)  con¬ 
ducted  an  informal 
survey,  between  May 
15-20,  asking  nearly 
350  newspaper 
readers  why  a  reader 
or  a  source  in  a  story 
would  not  alert  a 
paper  to  inaccura¬ 
cies.  Responses  from 
readers  of  16  news¬ 
papers  are  still  being 
tabulated,  but  Carol 
Nunnelley,  director 
of  APME’s  National 
Credibility  Round¬ 
table,  said  the  most 
popular  reasons  for 
not  reporting  errors 
included:  doubt  that 
the  newspaper  cared; 
belief  that  someone 
else  would  alert 
editors;  lack  of 
knowledge  about 
whom  to  contact, 
and  cynicism  that 
the  accuracies  were 
intentional. 

—  JOE  STRUPP 

NO  COVERAGE 
FOR  CARRIERS 

In  a  victory  for 
newspaper  pub¬ 
lishers,  both  houses 
of  North  Carolina's 
Legislature  have 
passed  unanimously 
legislation  that 
establishes  the  legal 
presumption  that 
newspaper  carriers 
are  independent 
contractors  for  the 
purpose  of  workers 
compensation. 

The  notion  that 
carriers  are  not  news¬ 
paper  employees,  but 
independent  contrac¬ 
tors  who  are  ineligi¬ 
ble  for  a  number  of 
benefits,  including 
workers  comp  and 
unemployment  insur- 
aiKe,  is  fundamental 
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to  the  industry's  cir¬ 
culation  business 
model. 

While  carriers  are 
presumed  to  be  inde¬ 
pendent  contractors, 
the  new  law  would 
allow  carriers  to 
challenge  the  pre¬ 
sumption  in  court, 
says  Teri  Saylor, 
executive  director  of 
the  North  Carolina 
Press  Association 
(NCPA). 

—  MARK  FITZGERALD 


Why  hundreds  of  newspapers  remain 
spellbound  after  all  these  years 


Howard  National  Spelling  Bee  was  first  organized  by  ^ 

a  Kentuck>’  newspaper  7B  years  ago. 

Most  of  the  251  champion  spellers  competing  in  wSu  ' 

last  week's  76th  annual  bee  in  Washington,  D.C.  got  ^ 
there  through  the  sponsorship  of  a  daily  or  weekly  ^ 
newspaper.  The  winner,  Sai  Gunturi,  age  13,  was  ^  ^ 

backed  by  The  Dallas  Morning  Nen's.  He  won  by  ^*<1^'''  '  - 
spelling  the  word  po(  o<-«ra/;/f  correctly.  ’  ' 

It's  the  steadfast  support,  both  financial  and  pro- 

.  .,,,,*  winning  The  Houston  Chronicle  bee  earlier  this  year, 

motional,  of  newspapers  nationwide  that  has  kept 

national  spelling  bees  going  since  1925,  when  the  the  bee.”  Kimball  estimated  that  most  papers  spend 
Louisville  Courier-Journal  launched  the  first  event  about  $4,000-$6,000  for  their  spon-sorshipis,  though 
with  just  nine  students.  some  of  the  larger  papers  in  major  mctnipolitan  areas 

“For  some  reason,  bees  were  especially  popular  in  can  spend  in  excess  of  $20,000. 

Kentucky,”  explained  Paige  Kimball,  director  of  the  Communities  can  become  quite  passionate  about 
Scripps  Howard  National  Spelling  Bee.  "The  Courier-  their  bees,  as  the  Miami  Herald  learned  in  Februarx' 
Journal  put  on  the  first  bee  with  eight  other  pajx^rs.  when  the  paper  announced  it  would  not  be  able  to 
They  dropped  sponsorship  in  1940,  and  our  files  show  produce  the  competition  because  its  co-sponsor,  the 
that  letters  w'ere  sent  out  by  a  promotions  editor  at  Dairy  Council  of  Florida,  had  pulled  out.  When 
Scripps  How'ard  to  other  newspaper  editors  sa>ing,  the  headline  C-A-N-C-E-L-E-D  appeared  on  the 
‘Let’s  not  let  this  die.’  There  were  no  rights  to  acquire-  newspaper’s  front  page,  more  than  15  companies 
—  he  just  recruited  other  papers  to  keep  it  going.”  stepped  forward  with  offers  to  help  rescue  the  bee. 

And  so  in  1941,  on  the  eve  of  World  War  II,  the  bee  “Papers  that  don’t  participate  in  bees  are  missing 
w'as  saved.  The  event  was  put  on  hold  during  the  war  a  huge  opportunitx  ,”  asserted  Florence  Pamham. 
years,  but  resumed  in  1946.  senior  education  services  coordinator  for  programs 

Kimball,  herself  a  national  champion  in  1981  and  contests  at  the  Houston  Chronicle,  which 
(winning  word:  sarcophagus),  was  sponsored  by  the  sponsors  bees  in  39  counties  in  East  Te.\as  —  and  this 
now-defunct  El  Paso  Herald  Post.  She  e.xplained  that,  year  sponsored  the  bee’s  youngest  national  finals 
to  sponsor  bees  in  their  communities,  papers  contract  participant,  eight-year-old  Anjay  V.  Ajodha. 
with  the  E.W.  Scripps  Company,  which  administers  One  of  the  lasting  benefits  of  bee  sponsorship 
the  annual  bee  on  a  not-for-profit-basis.  (Though  for  papers,  she  said,  is  increased  recognition  in  the 
there’s  no  longer  a  Scripps  How'ard  company,  the  communiW,  as  well  as  association  with  a  well-loved 
name  is  kept  in  connection  with  the  sjjelling  bee.)  (even  before  Spellbound)  institution:  "The  bees  are 
They  pay  around  $700  for  the  sponsorship  fee,  and  the  best-recognized  education  program  that’s  related 
also  agree  to  pay  for  the  trip  to  Washington  for  the  to  our  industiy.  And  education  is  what  newspapers 
winning  speller  and  one  adult  —  including  their  are  about.  Papers  look  to  future  citizens  who  are  edu- 
hotel,  meals,  and  airfare.  cated.  Why  not  begin  early?  Parents  live  in  a  world 

“Papers  incur  expenses  based  on  their  programs,”  that  supports  football  and  baseball  and  other  sports, 
she  said.  “They  may  rent  a  hall,  or  pay  an  honorarium  and  they  love  to  see  support  and  interest  in  education, 
to  a  local  professor  to  be  on  their  panel  of  judges  for  Newspapers  should  be  aligned  with  this  endeavor.”  ® 


Ad  expenditures 
in  newspapers 
edged  up  1.8%  to 
$9.9  billion  in  the 
first  quarter  of  2003, 
according  to 
preliminary  estimates 
from  the  Newspaper 
Association  of 
America. 

Percentage 
increases  by  category 
were  as  follows: 
retail,  up  2.5%; 
national,  up  3.7%; 
and  classified,  down 
0.2%.  Within  classi¬ 
fieds,  help-wanted 
declined  10.8%; 
real  estate  rose 
8.6%;  automotive 
gained  1.9%;  and 
all  others  rose  3.4%. 
—  LUCIA  MOSES 


The  Freedom 
Communications 
Inc.  “black  book” 
has  begun  going  out 
to  would-be  buyers 
of  all  or  part  of  the 
company,  which 
decided  earlier  this 
year  to  invite 
potential  suitors  after 
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Getting  hang  for  the  buck 

Circ  pa^s  off  more  for  some 

BY  LUCIA  MOSES  which  Fine  doesn’t  fol-  eEBlTDA  Ridderand 

o  QUESTION,  low).  The  Times  also  p«r  W«ifhted  Copy  of  Cireulatioo  the  Tribune  Co. 

increased  ranks  at  the  top  in  ad  _  generate  above¬ 
circulation  and  revenue,  generating  a  Dow  Jones  — Ottaway  $246.6  average  ad 

readership  is  better  for  whopping  S902. 9  in  ad  Gannett  (1)  (2)  $238.7  revenue  per  circ 

the  bottom  line,  with  revenue  per  copy.  iSiiSit  Wd?er*U)  $203  7  while  smaller- 

advertisers  paving  more  In  contrast,  the  Me-  Lee  Enterprises  (4)  $113.5  market  operators 

for  more  reach.  But  how  Clatchy  Co.’s  steady  cir-  McClatchy  $207.2  rank  below-aver- 

much  better?  culation  growth,  which  2  But  as  Gan- 

All  circulation  isn  t  has  been  spurred  partly  E  yy  Scripps  (1)  (6)  $251.9 

equal,  a  new  study  sug-  by  lower  prices,  has  led  Tribune  (1)  $260.9  the  E.VV.  Scripps 

gests.  An  analvsis  by  to  a  modest  average  cir-  Washington  Post  (1)  (7)  $173.7  Cq.  data  show, 

Merrill  Lvnch  publish-  culation  revenue,  $114.6  J?*"'*** I!  *  being  in  small 

ing  analvst  Lauren  Rich  per  copy,  less  than  all  its  repots.  Audit  Bureau  o<  markets  is  no  ob- 

Fine  shows  wide  varia-  peers.  McClatchy  does,  tiwp.bi.$n.ndw«^  stacle  to  achieving 

tions  among  public  however,  generate  (2)  EkIuO«s  joa$  « circulation  »oi«we  but  above-average 

newspaper  companies  above-average  ad  rev-  (» Eaciudes  Ootniit  in  orcuiafion  »otunin  but  EBITDA  per  copy. 

in  their  revenue  and  enue  per  average  circ.  inciudts  snan  of  JO*  profit  in  ebitd*  Also  in  the  re- 

.  -11  I  •  II  (4)  Indudos  Madison  Nowspapers  loquity  in  not  r--  r  j 

profits  per  copies  sold.  WTiat  this  tells  you  is  inconw  of  associatad  companies)  HdjusM  to  port.  Fine  found 

A  varietv  of  factors  are  at  that  no  one  model  is  the  acguisi^  far  ono  baff  of  fiscal  pJj.^  Iqj. 

ytsf.  KcsviiS  sfV  cuMunzM. 

work,  including  compa-  right  model,  and  the  (5)  Eadudes  uw  luscon  Proporties  and  12-company  group 

ny  strategies,  regiond  numbers  kind  of  hold  up  ^KiSiirD^cr*^  ^i^idimf**^  (e.xcluding  papers 

price  variations,  and  with  what  vou  know  the  fifums.  but  indudos  sbaro  of  operatntptnfit  below  50,000- 

(7)  Circulation  roprosonts  nto  WasAuwton  riosf  ■  \  j  i-  j 

operating  know-how.  company  sstrategv' is,  nowspapor.  circ)  declined 

The  New  York  Times,  said  John  Murray,  vice  0.4%  both  daily 

for  e.\ample,  with  a  SI  president  of  circulation  for  more  discussion  of  and  Sunday  in  the  six 

cover  price,  generates  marketing  for  the  News-  the  math  behind  the  the-  months  ended  March  31. 

$44.3.1  per  average  cir-  piaper  .Association  of  oiy  of  figuring  ROl.”  An  NAA  analysis  that  in- 

culation,  the  most  of  all  America(NAA),  who  has  F'ine  noted  in  the  re-  eluded  small  papers 

11  peers  in  the  study  (it  read  the  study.  He  port  that  big-metro  own-  found  circ  declined  0.1% 

e.xcludes  Media  General,  added:  “There  is  room  ers  such  as  Knight  daily  and  Sunday.  0 

Will  Chicago  say  hello  to  ‘Hoy’?  S’X”'" 

Is TkiBUNE  Co.  LOOKING  TO  Sito,  who  launched  Hoy  from  Erito's  current  principal  com- 

replicate  in  its  Chicago  Newsday  in  199$,  was  named  petitor  is  La  Raza,  which  is 

hometown  the  success  of  its  last  February  to  the  new’ly  creat-  delivered  free  on  Sundays. 

New  Yoil;  Spanish-language  ed  position  of  president  of  Spanish-language  dailies  are 

daily  Hoy?  Tribune  won’t  com-  Hispanic  media  with  a  mandate  coming  to  other  markets, 

ment,  other  than  saving  through  to  look  at  new  products.  inspired  by  Hoy,  which  is  now' 

a  spokespierson  that  the  paper  is  Rumors  about  a  Chicago  the  third-largest  Spanish- 

“looking  at  how  to  serve  all  our  Spanish-language  daily  have  language  U.S.  daily,  with  a 

markets,  including  Chicago.”  been  flying  since  Chicof^o  w'eekday  circulation  of  91,156. 

However,  company  officials  Tribune  “Media  and  Marketing”  Belo  Co.’s  Dallas  Morning  News 

have  noted  pointedly  that  Louis  columnist  Jim  Kirk  reported  is  developing  a  Spanish- 

that  the  paper  was  considering  language  daily  right  now,  and 
expanding  its  Spanish-language  last  week  El  Dia  Inc.,  publisher 
weekly  Kxito  to  Monday-  of  El  Nuew  Dia  in  San  Juan, 

through-Friday  publication,  and  Puerto  Rico,  announced  that 
changing  its  name  to  Hoy.  this  August  it  would  begin 

Among  the  rumors  circulating  publishing  a  Monday-through- 
last  w'eek:  the  new  paper  would  Friday  version  of  the  tabloid  in 

launch  in  late  summer  —  or  the  Orlando  and  central  Florida.  0 


shareholders  of 
the  family-owned 
company  began 
pressing  for  a  sale. 

Several  newspaper 
companies  are  said 
to  be  interested  in  all 
or  part  of  Freedom, 
parent  of  the  Orange 
County  Register  in 
Santa  Ana,  Calif., 

27  other  dailies, 

37  weekies,  eight 
TV  stations,  and 
affiliated  Web  sites. 

—  LUCIA  MOSES 

SAN  DIEGO 
GETS  FRISCH 

Randy  Frisch, 
former  general 
manager  of  the  Salt 
Lake  Tribune,  has 
been  hired  by  The 
San  Diego  Union- 
Tribune  as  chief 
financial  officer. 

Frisch  left  the  Tribune 
after  MediaNews 
Group  Inc.  bought 
it  in  2001.  He  used 
to  be  chief  operating 
officer  of  the  Mc- 
Carthey  family’s 
Salt  Lake  Tribune 
Publishing  Co. 

—  LUCIA  MOSES 

A  CHANGE  IN 
TALLAHASSEE 

Mizell  Stewart 
III,  38,  was 
named  editor  and 
vice  president  at  The 
Tallahassee  Democrat 
last  week,  succeeding 
John  Winn  Miller, 
who  was  promoted  to 
senior  vice  president 
of  circulation,  opera¬ 
tions,  and  human  re¬ 
sources.  Stewart 
currently  serves  as 
managing  editor  at 
the  paper. 

—  LUCIA  MOSES 
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FLORIDA 

Louis  StancaiTipiano,  to  the  position  of  vice 
president  and  director  of  advertising  for 
Orlando  Sentinel  Communications.  He 
will  lead  the  company’s  multimedia  sales 
efforts,  including  advertising  sales  for  the 
Orlando  Sentinel,  Sentinel  Direct  and 
OrlandoSentinel.com.  He  currently  is 
vice  president  and  director  of  advertising 
and  business  development  for  The 
Morning  Call  in  Allentovm,  Pa. 


BY  SHAWN  MOYNIHAN  NEWSPEOPLE®  EDITORANDPUBLISHER.COM 

MINNESOTA 

Art  Coulson 

f  Art  Coulson,  42,  has  been  named  editorial 

page  editor  at  the  Pioneer  (Minn.)  Press  in 
^  St.  Paul.  He  succeeds  longtime  Editorial 

Page  Editor  Ron  Clark.  Coulson  has  been  a 
^  senior  editor  at  the  newspaper  since  2000, 

'  overseeing  suburban  coverage.  He  joined 
the  Press  after  serving  as  deputy  editorial 
page  editor  for  the  Rochester  Democrat  and  Chronicle  in  New 
York.  Coulson  previously  served  as  that  newspaper’s  suburbs/ 
region  editor,  editor  of  zoned  editions  and  as  a  copy  editor. 


IDAHO 

Elizabeth  (Pat)  Thompson  Franz  succeeds 
Leslie  Hurst  as  president  and  publisher 
of  The  Herald-Dispatch  in  Huntington, 
W.V.  She  was  previously  president  and 
publisher  of  the  Great  Falls  (Mont.) 
Tribune,  where  James  StrauSS  was  pro¬ 
moted  from  executive  editor  to  replace 
her. 


NEW  YORK 

Mariana  Reyes  Anglero  has  been  promoted 
to  Editor  for  Sunday  and  Special 
Sections  and  Supplements  at  the 
Spanish-language  paper  Hoy,  in  the  New 
York  metropolitan  area.  Anglero,  who  is 
currently  Hoy's  City  Hall  reporter, 
previously  worked  as  a  producer  and 
reporter  at  1380AM  News  in  New  York. 


VIRGINIA 

Three  senior  vice  presidents  have  been 
named  in  the  Newspaper  Division  of 
Gannett  Co.,  Inc.;  MarK  S.  Mikolajczyk 
becomes  senior  vice  president  of 
operations.  He  previously  was  vice 
president  of  production.  Donald  M.  Stinson 
becomes  senior  vice  president  of 
marketing.  Previously,  he  was  vice 
president  of  advertising  and  president 
of  the  Gannett  Retail  Advertising  Group. 
John  A.  (Jack)  Williams  has  been  named 
senior  vice  president  of  diversified 
businesses  and  development.  He  previ¬ 
ously  was  vice  president  of  business 
development. 


We  specialize  in  assisting  owners 
in  exploringand  negotiating  the  sale 
of  their  daily  newspapers  or 
non-daily  newspaper  groups. 


tl  DAHO 

Leslie  Hurst 

to  president  and 
publisher  of  The 
Idaho  Statesman 
in  Boise.  Hurst 
previously  served  as  president 
and  publisher  of  The  Herald- 
Dispatch  in  Huntington,  W.V. 
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EDITORIAL 


EMI 


U.S.  authorities  should  step  up  the  search  for  disappeared 
media  workers  Frederic  Nerac  and  Hussein  Osman 


WHEN  PROFESSIONAL 

thieves  and  opportunistic 
looters  plundered  the 
Baghdad  Museum  in 
mid-April,  angry  world  opinion  quickly 
transformed  the  Bush  administration’s 
initial  shoulder-shrugging  reaction. 
Within  days,  U.S.  forces  had  posted  a 
tank  platoon  to  prevent  any  further 
destruction,  and  dispatched  a  team  of 
military  investigators.  By  May  16,  the 
Pentagon  had  conducted  a  dazzling 
press  briefing  to  show  off  all  it  had 
learned  about  the  thefts. 

Lead  investigator  Col.  This  is 

Matthew  Bogdanos  spoke  . 

feelingly  ofhow  the  thefts  Only  0p 
included,  “most  notably 
and  lamentably,  the  ” 

Sacred  Vase  of  Warka,  QCtCrm 

a  Sumerian  piece  from  «I 

about  3000  B.C.”  KCCp  M 

Contrast  that  empathy  in  3.  f*0 J 

to  the  indifference  the  U.S. 
and  British  authorities  have  shown  to¬ 
wards  finding  two  Independent  Televi¬ 
sion  Network  (ITN)  media  workers  — 
cameraman  Frederic  Nerac,  43,  and 
driver/translator  Hussein  Osman,  30  — 
who  have  been  missing  since  March  22, 
when  the  British  news  crew  came  under 
heavy  fire  approaching  Basra  in  southern 
Iraq.  ITN  reporter  Terry  Lloyd  was  killed 
and  cameraman  Daniel  Demostier  was 
wounded  in  the  shooting,  which  likely 
came  from  U.S.  forces. 

At  first,  it  seemed  the  United  States,  at 
least,  was  serious  about  finding  the  two 
men.  Secretary  of  State  Colin  Powell  on 
April  3  assured  Fabienne  Nerac,  the  wife 
of  the  cameraman,  that  he  would  “person¬ 


This  is  not  the 
only  episode  the 
Pentagon  seems 
determined  to 
keep  shrouded 
in  a  fog  of  war. 


ally”  look  into  the  case.  Mrs.  Nerac  has  yet 
to  hear  back  from  any  American  officials. 
An  ITN  investigation  found  the  press 
cards  of  the  two  men  at  village  Baath  Par¬ 
ty  headquarters  near  the  site  of  their  dis¬ 
appearance.  But  the  trail  grew  cold,  and  it 
was  not  until  April  28  that  the  U.S.  mili¬ 
tary  announced  the  start  of  an  investiga¬ 
tion.  The  British  were  even  more  dilatory; 
the  Ministry  of  Defence  grudgingly  began 
its  formal  investigation  just  last  week. 

This  is  not  the  only  episode  the  Penta¬ 
gon  appears  determined  to  keep  under  a 
permanent  fog  of  war. 

Ot  the  week,  the  Committee 

j  ,  to  Protect  Journalists 

lOde  the  (CPJ)  released  a  detailed 

11  seems  devastating  report 

on  the  April  8  shelling  of 
tied  to  the  Palestine  Hotel  in 

Ouded  Baghdad  while  it  was 

occupied  by  more  than 
)fwar.  lOOjournaiists.  The 

report  by  CPJ’s  Middle 
East  expert,  Joel  Campagna,  concludes 
the  attack,  which  killed  two  TV  camera¬ 
men,  was  not  deliberate,  but  could  have 
been  avoided.  It  traces  how  the  military’s 
story  changed  as  it  moved  up  the  chain  of 
command,  from  initial  anger  about  the 
shelling  by  officers  on  the  ground  to  the 
Pentagon’s  increasingly  incredible  claim 
that  the  attack  was  in  self-defense. 

With  major  combat  over  in  Iraq,  the 
Pentagon  should  order  a  speedier  and 
more  transparent  investigation  into  the 
episode  than  the  one  it  has  mounted  so 
far  —  and  it  should  pursue  the  trail  of 
Nerac  and  Osman  with  at  least  the  ur¬ 
gency’  it  shows  in  tracking  down  the  lost 
Sacred  Vase  of  Warka. 
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SINCE  WE’VE  BEEN  DOING  THIS  FOR  FOUR  YEARS  NOW,  YOU  MIGHT  SAY  WE  FINALLY 
have  our  own  “Top  40”  list  of  hit-makers.  But  as  we  observe  annually  in  this 
space,  we  are  not  honoring  what  we’d  call  the  Ten  Best  newspapers  but  ten 
papers  that  have  made  great  strides,  and  can  serve  as  a  model,  in  one  (or 
several)  important  areas:  Attractive  design.  Community  awareness.  News 
generated  by  staff  initiative,  not  recycled  wire  copy.  Interesting  marketing  ideas.  Even,  this 
year,  compelling  obits.  Once  again,  we  found  much  to  like  across  the  U.S.A.,  and  so  did 
many  newspaper  readers,  so  let  the  hits  keep  on  cornin’.  —  Greg  Mitchell 


The  Times-Picayune  New  Orleans,  La. 


Tourists  looking  to  experience 

New  Orleans  like  the  locals  do  should 
pick  up  a  copy  of  The  Times- 
Picayune.  “Go  into  a  coffee  shop  in  New 
Orleans  and  youll  see  our  paper  being  read 
at  nine  out  of  10  tables,”  says 
Editor  Jim  Amoss  (a  Big  Easy 
native),  “and  that’s  not  just 
because  of  the  pungently 
written  stories  we’re  able 
to  do  on  occasion,  but  all 
the  little  things  we  do 
every  day.”  The  Times- 
Picayune  is  a  big  paper 
(260,720-circulation 
weekdays  and  287,001 
on  Sundays)  that  hasn’t 
forgotten  the  importance  of 
being  a  small-town  paper  for 
its  readers.  So  while  it  aggressively 
covers  Big  Issues  like  the  city’s  public  school 
crisis  —  landing  the  American  Society  of 
Newspaper  Editors’  top  prize  for  photojour¬ 


nalism  this  year  —  the  paper  also  devotes  a 
surprising  amount  of  real  estate  to  such  com¬ 
munity  newspaper  staples  as  engagement 
announcements,  high  school  sports  and  the 
police  blotter.  “If  you’re  arrested  for  driring 
while  intoxicated,  you  will  show 
up  in  the  Times-Picayune” 
Amoss  warns. 

With  its  gumbo  of  news 
from  the  suites  and  streets, 
each  copy  of  the  Times- 
Picayune  opens  a  window' 
into  New  Orleans’  soul. 

:  Nowhere  is  that  more 
evident  than  in  the  sprawl¬ 
ing  pages  of  obituaries  that 
sketch  the  often-extraordi- 
nar\' lives  lived  by  ordinaiy 
New  Orleanians  —all  in  a  style 
as  spare  and  as  evocative  as 
a  Raymond  Carver  short  story. 

Consider  this  simple  sentence  from  the 
May  23  obituaiy  of  lifelong  New  Orleans 


resident  Rodney  Jude  Schexnider,  65:  “He 
w'as  a  member  of  The  Plantation  Revelers 
Social  and  Pleasure  Club,  as  well  as  Brick 
Layers  Union  Local  No.  l.”That  day,  the 
biggest  newspaper  betw  een  Houston  and 
St.  Petersburg  found  room  to  note  with 
dignity  the  deaths  of  numerous  uncelebrated 
locals  w'ho,  in  the  New'  Orleans  way,  were 
laid  to  rest  cibove  the  ground.  Among  them: 
Tj'rell  “Baby"  Bailey,  Sheetrock  layer  and 
plasterer;  Clarence  “June  Boy”  Wilson, 
an  industrial  w'orker;  and  the  retired  owner 
of  the  Dauterive  Trailer  Park,  whose  veiy 
name  tells  a  story:  June  Doris  Bergeron 
Dauterive  Lailhengue. 

This  close  attention  has  its  roots  in  a 
hardheaded  decision  the  Times-Picayune 
made  in  the  late  1980s  to  aggressively  zone 
editorial  and  advertising.  The  paper  looked 
like  a  lot  of  other  Advance  Publications 
properties  did  at  the  time  —  dull  and  gray 
and  utterly  unlike  its  hometown.  A  couple  of 
redesigns  later,  the  Times-Picayune  now'  is 
as  colorful  as  a  Mardi  Gras  float,  and  reaches 
readers  and  advertisers  with  six-way  daily 
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zoning.  On  Thursdays  and  Sundays,  the 
Times-Picayune  inserts,  and  also  distributes 
for  free,  “Picayune”  sections  of  e.xtremely 
local  news  that  are  zoned  19  ways  —  and  are 
so  fx)pular  that  readers  line  up  when  copies 
arrive  at  suburban  bureaus.  “They  are  vehi¬ 


cles  for  zoned  advertising,”  Amoss  says, 

“and  they  are  fat  wth  zoned  advertising.” 

Fat,  colorful  and  ready  to  share  neighbor¬ 
hood  lore:  The  Times-Picayune  surely 
qualifies  as  a  New  Orleans  local. 

—  Mark  Fitzgerald 


editor/visuals 
for  The  Plain 
Dealer  in 
Cle\’eland. 

"They  seem 
to  be  bold 
when  they 
need  to  be  bold.” 

On  the  writing 
side,  the  Courant 
has  held  its  own 
with  in-depth  investi¬ 
gations  and  big  projects,  while  still  keeping 
tabs  on  local  towns.  A  special  80-page 
Sunday  section  that  ran  last  fall  about 
Connecticut’s  link  with  slavery  garnered  a 
Sigma  Delta  Chi  Award,  while  a  2000  se¬ 
ries  on  bad  doctors  earned  a  Pulitzer  Prize. 
In  addition,  the  paper  took  New  England 
Newspaper  Association  “Newspaper  of  the 
Year”  honors  in  three  of  the  last  four  years. 

Since  Editor  Brian  Toolan’s  arrival  in 
1998,  the  paper  has  made  many  major 
editorial  changes,  such  as  expanding  sports 
coverage  by  about  eight  pages  per  week, 
hiring  a  full-time  inve.stigations  editor,  and 
increasing  the  investigations  team  to  six 
from  two.  “It  is  the  highest  order  of  jour¬ 
nalism,”  Toolan  says  of  the  investigations 
effort.  “You  truly  give  your  readers  some¬ 
thing  they  can’t  get  anvwhere  else.” 

—  Joe  Strupp 


The  Hartford  Courant  Connecticut 


Keeping  editorial  quALm’  high 
in  tough  economic  times  is  hard 
enough  for  today’s  newspapers, 
and  even  harder  for  their  photography 
and  graphic  departments,  which  always 
seem  to  be  trimmed  first.  But  not  at  The 
Hartford  Courant.  Despite  a  cut  in  photo 
staff  from  23  to  15  in  just  the  last  two  years. 
The  Tribune  Co.-owned  paper  keeps 
winning  awards  for  visuals. 

In  just  the  past  few  months,  the  Courant 
garnered  its  third  straight  Angus  McDougall 
Overall  Excellence  in  Editing  Award  from 
Pictures  Of  The  Year  International 
(becoming  the  first  paper  ever  to  win  the 
prize  three  times)  and  received  nine  other 
awards  from  the  organization.  Other  recent 
nods  include  eight  awards  from  the 
National  Press  Photographers  Associ¬ 
ation,  along  with  the  Society  for  News 
Design’s  ranking  as  one  of  the  top  five 
newspapers  in  the  country  for  design. 

The  paper  also  was  a  Pulitzer  Prize 
finalist  in  April  for  feature  photogra¬ 
phy,  recognizing  the  dramatic  pic¬ 
tures  that  ran  with  its  five-part  series 
on  heroin  addiction  in  small  towns. 
“Photojoumalists  here  arejournal- 

www.editorandpublisher.com 


ists  first,”  e.xplains  Thom  McGuire,  assistant 
managing  editor  for  photography  and 
graphics.  “There  is  a  commitment  to  visual 
presentation.”  McGuire  contends  the  best 
visual  images  come  from  giving  staffers  a 
chance  to  find  great  photos,  allowing  them 
input  into  which  pictures  are  chosen,  and 
making  their  input  count  as  much  as  the  re¬ 
porter  or  editor.  He  also  requires  the  results 
of  every  photo  assignment  to  be  reviewed  by 
a  picture  editor. 

Despite  a  daily-circulation  drop  in  the 
most  recent  FAS-FAX,  which  saw  the  paper 
go  from  194,526  to  190,402,  the  Courant’s 
visual  efforts  still  receive  kudos  from  around 
the  country.  Thev'  sweat  a  lot  of  the  details,” 
raves  David  Kordalski,  assistant  metro 


Chattanooga 
Times  Free  Press 

Tennessee 

ITH  Tennessee  its  home  and 
Georgia  on  its  mind,  the 
Chattanooga  Times  Free  Press 
is  in  a  good  state.  During  the  past  12 
months,  the  TFP  has  received  numerous 
awards  and  increased  its  circulation  and  ad 
revenue  despite  the  U.S.  recession. 

“They’re  not  just  doing  one  thing  well. 
They’re  hitting  on  all  cylinders,”  says 
Walter  E.  Hussman  Jr.,  whose  privately- 
held,  Little  Rock,  Ark.-based  WEHCO 
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2001 
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Arizona  Daily  Star,  Tucson,  Ariz. 

The  Capital,  Annapolis,  Md. 

The  Star-Ledger,  Newark.  NJ. 

Cape  Cod  Times.  Hyannis,  Mass. 

The  Columbus  (Ohio)  Dispatch 

The  Oregonian.  Portland 

Qu^-City  Times.  Davenport,  Iowa 

The  Free  Lance-Star,  Fredericksburt  Va. 

The  Sacramento  (Calif.)  Bee 

Statesman  Journal,  Salem.  Ore. 

Hewsday.  Melville,  N.Y 

Daily  Herald.  Arlin|ton  Heifhts.  III. 

Ttmes  Union.  Albany.  N.t 

Hew  fork  Post 

Star  Tribune.  Minneapolis 

The  Record,  Hackensack.  NJ. 
Northwest  Herald.  Crystal  Lake.  III. 
Moy.NewYbrk.N.Y 

The  Hews  t  Observer,  Raleifb,  N.C. 

Saint  Paul  (Minn.)  Pioneer  Press 

Daily  Southtown,  Tinsley  Park,  III. 

Tribune-Review,  Greensburi  Pa. 

The  Times,  Munster.  Ind. 

Akron  (Obio)  Beacon  Journal 

Hews  t  Record.  Greensboro,  N.C. 

Portsmouth  (N.H.)  Herald 

El  Huevo  Herald,  Miami 

Wisconsin  State  Journal,  Madison 

The  Press-Enterprise,  Riverside.  Calif. 

Portland  (Maine)  Press  Herald 

Media  owns  the  paper. 

Hussman  is  also  publisher  of  the  TFP, 
which  was  merged  from  The  Chattanooga 
Times  and  the  Chattanooga  Free  Press  in 
1999-  Since  then,  it  has  renovated  its  news¬ 
room,  installed  a  new  press,  did  a  redesign, 
launched  sections  devoted  to  entertain¬ 
ment  and  high-school  sports,  and 
increased  its  presence  in  southeast 
Tennessee  and  north  Georgia 
(with  bureaus  and  zoned 
pages  in  both  places).  And 
the  TFP  offers  “a  larger 
news  hole  than  a  lot  of 
newspapers,”  says 
Executive  Editor  Tom 
Griscom.  “Walter 
believes  in  news.  He 
looks  at  it  as  a  major 
driver  of  circulation.” 

Over  the  past  year,  daily 
circulation  rose  to  77,748  from 
77,425,  and  Sunday  to  102,430  from 
100,784. 

Also  drawing  readers  is  the  unusual  daily 
presence  of  two  editorial  pages:  liberal 
{Times)  and  conservative  {Free  Press).  This 
dual  approach  satisfies  people  of  different 
ideologies,  and  makes  it  harder  for  candi¬ 


dates  to  “spin”  when  meeting  with  repre¬ 
sentatives  of  both  pages.  “It’s  fun,”  says 
TFP  editorial  cartoonist  Bruce  Plante. 
“Politicians  don’t  know  what  hat  to  put 
on!”  The  paper  also  attracted  readers  to  its 
Web  site  this  spring  with  48  Internet-only 
pages  covering  the  war  in  Iraq. 

Young  people  are  on  the  radar,  too.  The 
TFP  helped  resurrect  the  news¬ 
paper  at  a  largely  minority 
local  high  school  by  provid¬ 
ing  funding,  giving  advice, 
and  printing  the  paper. 

This  fall,  the  TFP  will  start 
publishing  a  thrice-annu- 
al,  in-paper  section 
created  by  36  students 
from  18  area  high  schools. 
And  the  TFP  helps 
employees  with  a  mentor 
system  as  well  as  in-house 
training  sessions  every  other  week. 

Among  the  paper’s  recent  honors:  top 
newspaper  in  the  state  (Tennessee  Press 
Association)  and  best  print  quality/over 
75,000  circulation  (Southern  Newspaper 
Publishers  Association).  In  addition,  Plante 
won  this  year’s  national  Fischetti  competi¬ 
tion  for  editorial  cartooning.  —  Dave  Astor 


Fort  Worth 
Star-Telegram  Texas 

This  Texas  paper  is  a  star,  and  it 
doesn’t  need  a  telegram  to  prove  it. 
A  Poynter  Institute  study  and  the 
latest  FAS-FAX  figures  do  nicely.  The 
Poynter  report  last  year  said  the  Fort 
Worth  Star-Telegram  is  “proportionate  to 
circulation  size,  the  best-staffed  200,000- 
plus  paper  in  the  nation.”  And,  since 
2002,  the  S-T s  daily  circulation  rose  to 
228,325  from  226,065  and  its  Sunday 
numbers  rose  to  336,883  from  325,747. 

The  large-staffed  paper  tries  to  make 
at  least  half  of  its  stories  “positive,”  while 
also  doing  lots  of  investigative  and  in- 
depth  reporting.  Its  staff  recently  wrote 
about  conflicts  of  interest  involving  the 
state’s  House  Speaker,  and  published 
an  award-winning  2002  series  about 
the  Jim  Crow  era  in  Texas.  The  reader- 
friendly  S-T s  page  2A  “News  2  Use” 
feature  (containing  advice  about  health, 
personal  finance,  and  more)  now  goes  to 
other  papers  via  Knight  Ridder/Tribune 
Information  Services. 

The  S-T  £dso  devotes  ample  space 


manks  to  the  Staff  Of  the 
Sarasota  Herald-Tribune 
for  doing  it  right. 

HeniiMiyiie.  HeraldTribiine  WS\  < 

A  Part  of  The  New  York  Times  Company 
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Furthering  The 

TI^ADITIDN  - 

THE  TKS  4X1  PRESS. 


For  those  wanting  the  efficiency  of  a  4x1  press  with  the  legendary  quality  and 
reliability  of  TKS,  we  introduce  the  ColorTop  5000UD.  It  delivers. 


The  ColorTop  5000UD  is  the  latest  in  a  long  line  of  technologically  advanced 
presses  from  the  company  that's  earned  the  respect  and  satisfaction  of 
customers  worldwide  for  more  than  130  years. 


The  ColorTop  5000UD 


•  Four  pages  wide  one  around 

•  70,000  CPH 

•  Plate  and  blanket  cylinder 
are  both  one  around 

•  Uses  conventional  blankets 
(no  metal  back) 

•  Shaftless  drive  system 

•  Flexibility  of  digital  or  open 
fountain  inking 

•  Based  on  proven  technology 
of  ColorTop  3000 

•  Same  anti  fanout  roller  system 
of  the  ColorTop  7000 

•  Full  bearer  to  bearer 


To  learn  more  about  how  the  TKS  line 
of  products  can  meet  and  exceed  your 
pressroom  demands,  please  call  us  or 
visit  us  online. 


ONE-STOP  PRINT  SHOPPING 

TKS  offers  a  full  line  of 
products  from  roll  storage  to 
post  press,  and  everything 
in  between. 


1201  Commerce  Drive 
Richardson,  Texas  7S0tl 
800-375-2857 
fAX:  972-437-5858 
tMAii:  sales®tkspre$s.c 


SEE  LIVE  DEMONSTRATIONS  OF  THE  COLORTOP  5000UD  -  BOOTH  1377,  NEXPO  '03,  JUNE  16 19. 


And  success  brings  awards.  Recent 
ones  include  the  John  S.  Knight  Gold 
Medal  to  Turner  as  Knight  Ridder’s 
employee  of  the  year,  three  top-10 
citations  from  the  Associated  Press 
Sports  Editors,  and  the  National  Society 
of  Newspaper  Columnists’  Will  Rogers 
Humanitarian  Award  to  Lieber  for  his 
community  service  efforts. 

—  Dave  Astor 


the  end  of  time,”  says  Lieber. 

All  this  takes  staff,  and  the  S-T  has 
about  375  newsroom  people  and  1,400 
employees  overall.  But  it’s  still  one  of  the 
most  profitable  of  Knight  Ridder’s 
papers.  The  reason  is  simple,  though 
often  ignored  in  this  era  of  understaffing: 
“If  you  do  a  great  job  with  content,  it 
brings  readers  to  your  paper,”  says  Witt. 
“And  readers  bring  advertisers.” 


to  every  death,  wedding,  and  high-school 
graduation  in  its  region.  “We  have  the 
resources  of  a  200,000-circulation  daily, 
but  try  to  think 
r  like  a  5,000- 

circulation 

^  1  m  weeWy,” 

M  =  =  =  =  §  ~  senior  vice 

Y  r  \  president 

j  IN  \  and  executive 

Also,  the 

*  ■  paper  publishes 

three  zoned  editions 
covering  Fort  Worth  and  the  suburbs. 
“Our  first  and  primary  commitment  is 
local  news,”  says  S-T  President  and 
Publisher  Wesley  R.  Turner. 

Turner  adds  that  customer  service 
“complaints  are  at  an  all-time  low.” 
Columnist  Dave  Lieber  recalls  meeting 
a  disabled  man  who  didn’t  subscribe 
because  he  couldn’t  go  far  to  retrieve 
the  paper. 

“I  made  one  call  to  the  vice  president 
for  circulation,  and  he  arranged  for  the 
paper  to  be  put  on  the  man’s  porch  until 


Belleville  News-Democrat 


Illinois 


Like  many  others  who 
came  of  age  during 

Edwards  saw  how  i 

muckraking  journalism  JHH||H|R  | 
could  change  the  world.  1 

By  the  early  1980s,  he  I 

was  working  at  The  t 

Philadelphia  Inquirer, 
then  the  paragon  of  in- 
vestigative  reporting.  So 
when  the  Belleville  (Ill.) 

News-Democrat,  an  afternoon 
daily  owned  by  Capital  Cities/ABC,  called 
looking  for  an  editor,  Edwards  must  have 
cringed  when  he  saw  the  paper  for  the 


LaagJ.iLi  7  first  time  and  read  the 
—  _  front-page  headline, 
“Belleville  loves 
C  ’(T  M  a  parade.” 

7  M  A  '  Edwards  took  the  job, 
jj  j  though,  and  said  that 

i  I  =  ^  =  hir/L  while  still  true,  that 
1 1  s  ^  ^  “wouldn’t  be  a  front-page 

=  -^==  '  headline  anymore.” 

The  News-Democrat 
could  easily  have  remained 
in  the  suburban  shadow'  of  the 
St.  Louis  Post-Dispatch  on  the  other  side 
of  the  Mississippi.  But  under  Edwards’ 
guidance,  the  paper  has  gained  attention 
w'ith  its  reporting,  producing  stories  that 
prompted  frequent  lawsuits  as  well  as 
citations  from  Investigative  Reporters  & 
Editors  Inc.  (IRE).  During  the  1990s,  for 
example,  the  paper  aggressively  reported 
on  alleged  sexual  misconduct  by  local 
Roman  Catholic  priests  long  before  priest 
abuse  became  a  national  story,  and  its 
1992  reporting  on  racial  profiling  by 
police  and  lack  of  African-Americans  in 
municipal  jobs  was  picked  up  by  CBS’ 

“60  Minutes.”  Most  recently,  it  was  an 
IRE  finalist  for  a  2002  expose  on  the 
corrupt  local  housing  inspection  system. 

Investigative  reporting  isn’t  limited 
to  big,  occasional  series,  but  is  stressed 
throughout  the  paper.  In  that  way,  says 
Ed  Bishop,  editor  of  the  St.  Louis  Jour¬ 
nalism  Review,  it’s  gone  from  “a  minor- 
league  paper”  that  produced  reporters 
for  the  Post-Dispatch  to  “a  place  where 
people  go  and  stay.”  Another  distinction: 
it’s  one  of  the  few  papers  its  size  with  its 
own  editorial  cartoonist,  Glenn  McCoy. 

Edwards  believes  the  emphasis  on 
hard-hitting,  local  reporting  has 
contributed  to  the  paper’s  ability  to  grow 
circulation  for  the  past  20  years,  despite 
a  shrinking  home  county  of  St.  Clair. 
Today,  it  stands  at  54,255  daily,  64,649 
Sunday,  up  34.7%  and  33.3%  from  1983, 
respectively. 


As  a  Leading  Media  M&A  Firm, 
We  Focus  on  Representing  Owners 
in  the  Sale  and  Acquisition 
of  Newspaper  Properties 


Innovation 


Experience 


Kevin  M.  Lavalla  Wiln 

Managing  Director  CEO 
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In  the  last  12  months  the  Times  Free  Press  has  won  many  prestigious 
awards  from  SNPA,  Georgia  Associated  Press  Association,  Mid-Atlantic 
Newspaper  Advertising  Marketing  Executives,  Tennessee  Press 
Association,  and  many  more.  A  few  examples  of  recent  awards  are.... 

♦  Voted  Best  Newspaper  in  Tennessee 

♦  Voted  Best  Sports  Section  in  Tennessee 

♦  Voted  Best  Sunday  Newspaper  in  Tennessee 

♦  1st  Place  SNPA  Print  Quality  Contest 

♦  1st  Place  Flexographic  Technical  Association  Print  Quality  Contest 

♦  Best  Hot  Idea  at  Southern  Circulation  Managers  Association  2003 

♦  1  St  Place  Deadline  Reporting  Georgia  Associated  Press  Association 

♦  East  TN  Society  of  Professional  Journalist  2002  Golden  Press  Card 


MM)  MwVl^  1 


0tfuttanaagu  ©imca  preaa 


CkattMtoga  Nm  com 
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£DmoN  in  paces  a  sfctjons  • « 


The  one  name  for  news. 


Countdown  to  the 
2003  l  our  dc  France; 

34  days 


From  the  race's  prologue  in  Paris, 
through  the  Tour’s  20  stages,  following 
the  same  routes  as  in  1903,  the  cyclists 
will  complete  a  total  distance  of 
3.35<>  kms. 


Are  you  ready  to  celebrate  the 
Tour  de  France's  100th  anniversary? 


Will  Lance  Armstrong  ride  to  his  fifth 
consecutive  Tour  de  France  victory? 


can  count  on 


to  bring  you  the  most  complete  coverage. 


Animated  Flash  Graphics 


News  in  real-time 
Cyclist  &  Team  profiles 
Live  results 


Conjprehensive  Coverage 


Text 

Photos 

Traditional  Graphics 


Offer  available  for  Newspapers,  Magazines.  TV, 
Websites  and  Telecommunications  companies. 


afp-us@afp.com  212.735.9250 


President  and  Publisher  Gary  Berkley, 
who  has  been  with  the  paper  for  25  years, 
says  that  population  growth  to  the  north 
and  south,  guaranteed  same-day  home 
delivery,  shift  to  credit  card  payments, 
and  emphasis  on  service  also  have  sup¬ 
ported  the  growth. 

Evidence  that  business  and  journalistic 
success  can  be  compatible,  the  paper  also 
has  excelled  on  the  ad  revenue  side  — 
despite  competition  from  Pulitzer  Inc.’s 
Post-Dispatch  and  its  suburban  weekly 
group,  two  small  Illinois  dailies,  and 


direct-mail  giant  Advo.  Knight  Bidder, 
which  has  owned  the  News-Democrat 
since  1997,  gave  the  paper  the  Alvah 
Chapman  Award  for  excellence  in  opera¬ 
tions  in  2001.  Last  year,  Ad  Director  Jay 
Tebbe  won  General  E.\cellence  in  Knight 
Bidder’s  James  K.  Batten  Aw'ard  competi¬ 
tion  for,  among  other  things,  growing 
color  advertising  revenue  15%  in  2001 
and  making  the  paper’s  money-losing 
TMC  profitable.  Says  Berkley;  “We 
generate  revenue,  we  w'atch  expenses, 
and  we  make  monev.”  —  Lucia  Moses 


The  Tampa  Tribune 


Florida 


that  edition.  The  paper  also  dropped  its 
Sunday  single-copy  price,  to  50  cents 
from  $1,  in  a  jjortion  of  Pasco  County  and 
in  Pinellas  County,  w  here  the  competing 
St.  Petersburg  Times  is  based.  That  price 
drop  is  credited  with  boosting  circulation 
by  8,000. 

“We  also  changed  our  introductory 
pricing,”  notes  Circulation 
Director  David  Kirkman, 
who  said  some  residents 
in  specific  areas  of  com¬ 
petition  can  sign  up  for 
iubscriptions  at  a 


During  the  past  three  years, 
The  Tampa  Tribune  has  been 
the  poster  child  for  newspaper 
convergence,  ever  since  it  moved  into  a 
new  multimedia  home  with  a  local  televi¬ 
sion  station  and  Web  site  owned  by  par¬ 
ent  company  Media  General  Inc.  But  the 
newspaper’s  recent  circulation  rise  and 
editorial  improvements  have 
more  to  do  with  focusing  on 
basic  new'spaper  opera-  I  \ 

tions  than  any  links  to  its  f '  'Z 

electronic  brethren.  '  1  1 

“We  didn’t  look  for  I  |  = 

quick  fi.xes,  but  instead 
focused  on  the  core  /  I 

Tampa  metro  market,”  1 

Gil  Thelen,  executive  ed- 
itor  and  acting  publisher, 
says  about  the  paper’s  re- 
cent  successes.  “We  have  ^ 

made  measurable,  quantifi- 
able  improvements.” 

Those  improvements  have  resulted  in 
6%  daily  circulation  increase  during  the 
six  months  ending  March  31,  according 
to  the  latest  Audit  Bureau  of  Circulations 
FAS-FAX.  In  that  time,  the  Tribune's 
daily  circulation  rose  to  238,176  from 
224,921  a  year  earlier,  while  Sunday 
circulation  jumped  to  313,693  from 
298,623.  Thelen  credits  convergence  for 
some  of  the  improvements,  saying  it  has 
forced  the  paper  to  be  more  visual,  like  its 
broadcast  and  Web  siblings. 

But  the  majority  of  credit  likely  goes  to 
editorial  expansion,  better  circulation  and 
marketing  efforts,  and  crucial  zoned  price 
cuts.  For  example,  Thelen  expanded 
staffing  at  the  Tribune's  Pasco  County 
bureau  north  of  Tampa,  which  went  to  29 
editorial  employees  from  23,  while  also 
adding  two  more  pages  per  day  of  news  in 


UiMSUL) 


*1  =  new  SI 

iJ  =  20%  discount.  “We  are 

=  ^  looking  at  (price  cuts  in) 

'  the  areas  where  advertis- 

ers  are  more  interested.” 

Customer  service  saw 
improvements  within  the 
last  year  through  a  new 
ZZ““  incentive  plan  for  carriers, 

'  which  pays  each  carrier  $50  per 
quarter  if  they  get  only  one  complaint  per 
1,000  deliveries.  If  no  complaints  come 
in,  the  carrier  receives  $100.  The 
incentive  works  both  ways,  however, 
by  charging  carriers  $1  for  each  complaint 
they  receive,  and  $2  if  it  relates  to 
Sunday  deliverv'. 

Advertising  revenue  increases,  which 
averaged  more  than  10%  in  recent 
months,  are  credited  in  part  to  a  reorgani¬ 
zation  that  combined  the  Tribune's  sales 
staff  with  Media  General’s  nearby 
Hernando  Today  of  Brooksville  and  13 
company-owned  weeklies.  “The  results 
have  been  outstanding,”  says  Tribune 
advertising  director  Bruce  Faulmann, 
adding  that  the  papers  are  focusing  more 
on  local,  small  retailers.  “We  also  hired  10 
sales  people  who  do  nothing  but  dig  up 
leads  for  new’  business.”  —  Joe  Strupp 


{Feature  section  continues  on  Page  25} 
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-FEATURES  AVAILABLE- 


ASTROLOGY 


NEWSPAPER  BROKERS 


LOOKING  FOR  A  CLEAR-HEADED, 

practical  and  philosophical  astrology  column? 
Planet  Waves  by  Eric  Francis,  seven  years 
running,  www.planetwaves.net 


EDUCATION 


I.eader  in  Sale 
of  Community 
Newspapers 

Check  our  references 

<2I4)  265-93(N) 


Kickonhachvr  fVIcclia 


JUST  THE  FACTS 


That's  all  we  give  you  at  The  Heritage 
Foundation's  Computer  Assisted-Reporting 
and  Research  (CARR)  program  because,  as 
a  lournalist,  thafs  all  you  want. 

Our  1-  and  2-  day  CARR  boot  camps  tram 
you  to  dig  the  news  out  of  databases  from 
agencies  like  the  Census  Bureau,  IRS  and 
DOJoand  where  to  find  databases  on  the 
Internet  and  elsewhere. 

Since  2000,  we've  worked  with  journalists 
from  the  AP,  ABC,  Cox  Newspapers,  Houston 
Chronicle,  The  Washington  Times,  York 
Daily  Record  and  many  more,  with  great  re¬ 
sults. 


BOLITHO  MEDIA  SERVICE 
THOMAS  C.  BOLITHO 
“A  tradition  of  service  to 
community  newspapers" 
(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


Just  ask  the  York  Daily  Record.  After  we 
helped  them  with  a  story  on  criminal  sen¬ 
tencing  bias,  the  72,0(X)  daily  won  a  major 
award  from  the  Pennsylvania  Bar  Association. 
For  more  information,  contact  Mark 
Tapscott  at  mark.tapscott@heritage.org 
or  visit  online  at: 

www.heritage.org/Prets/carr/index.cfm 


America's  Leading  Brokers  •  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes  -  Pres  (301)  253-5016 
www.mediamergers.com 
Wren  Barnett,  South  (828)  749-6397 
John  Szefc,  Northeast/^idwest 
(845)  291-7367 

Stephen  Klinger,  Southwest/West 
(505)  524-0122 
Mike  Kreiter,  Plains/Central 
(913)  897-4790 
Bill  Eubank,  Southwest/South 
(832)  594-8263 
Mike  Bradley,  New  England 
(508)  563-2835 
www.mediamergers.com 


PUZZLE  FEATURES  SYNDICATE 

The  Finest  in  Daily  and  Sunday  Crosswords 
Call  (800)  2924308/1909)  929-1 169 


-ANNOUNCEMENTS- 


GAUGER  MEDIA  SERVICE,  INC. 
Dave  Gauger-Valuations,  Sales,  Mergers 
P.O.  Box  627,  Raymond,  WA  98677 
(360)  942-3560 
www.gaugermedia.com 


NEWSPAPER  .APPRAISERS 


FREE  CONFIDENTIAL  APPRAISAL 
go  to  www.mediamergers.com 
W.B.  Grimes  &  Co.,  (301)  253-5016 
Est.  1959-  thousands  sold  and  appraised 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Appraisals.  Sales,  Acquisitions.  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 


KAMEN  &  CO  GROUP  SERVICES 

Appraisals,  Business  Plans  &  Brokering 
(516)  379-2797/  www.kamengroop.com 


MEDIA  AMERICA  BROKERS 

The  Pinnacle.  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 
Lon  W.  Williams 


NEWSPAPER  .APPR.AISERS 


NEWSPAPER  .APPRAISERS 


Brokers  and  appraisers  for  80  years 

Thousands  of  papers  sold  and  appraised  since  1923 
Confidential  appraisals  for  estate,  ESOP,  bank,  stock,  assets. 


John  Crihb  •  Jim  Hicks 
Tom  karavakis  •  (iarv  Greene 


CRIBB 

&  ASSOCIATES 


PubUeation  Brokarag*  4  Appraisal 


I  104  East  Main,  Suite  402,  Bozeman,  MT  59715  •  (406)  586-6621  •  FAX  406-586-6774 
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NEWSPAPER  BROKERS 


MICHAEL  D.  LINDSEY 

www.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 


NEWSPAPERS  FOR  SALE 


ESTABUSHED  (1967)  MEDICAL  Journal 

Worldwide  monttly  subscribers.  Debt-free. 
Opening  bid  S130.0(X).  For  sample  write 
P.O.Box  11 147,  Chicago  60611 


Updated  Weekly-  Properties  for  Sale 
go  to  www.mediamergers.com 

W.B.  Grimes  &  Co.-  Est.  1959 


ALAIIJIOOM 


BUY/SELL/ALL  MAILROOM  E<}UIPMENT 

Muller  Martini/Rima/IJuipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax:  (256)  997-%56 


NEWSTEC,  INC 

Specializing  m  Inserters  and 
Post  Press  Controls  •  Installation 
•  Spare  Parts  •  Buy/Sell  used  Inserters 
Terry  Connors.  Vice  President  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
tconn3317@aol.com 


D0N7  SELL  YOUR  PRESS 
UntI  You  Contact 
Newman  International,  L.L.C. 
Web  Press  Sale 

'Worldwide  Markehng  of  Commercial 
Web  and  Newspaper  Web  Presses' 
PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SaNAD30  C% 

Tel:  (913)  648-2000 
Fax:  (913)  648-7750 


inland  Newspaper  Haidiinery  Cnipniaiipn 


fa  1  CMwIete  lot  d  pients  donnSIlW  >  (HDW-nSI 
mnlatdnnscn 


WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  6484611  or  fax  (815)  648-2856 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
*  "PRE-PAID  Experts*  * 

Horace  Southward/Eric  Southward 
(800)  95&8475*www.metro-news.com 


NORTH  TEXAS  WEEKLY,  good  dema 
graphics,  gross  with  printing  near  $300K, 
bargain  at  S175K.  Also  others.  Bill  Berger. 
Associated  Texas  Newspapers  (512) 
476-3950.  1801  Exposition,  Austin,  TX 
78703. 


HEADLINE  PROMOTIONS.  INC. 

Cold-Calling  Specialists. 
Programs  Include: 

•  Starts  •  Stop- Saver  •  Verification 

(800)  260-9823 
Dennis  McC^illan 


KPARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  (^lity  plus 
(Quantity  sales!  Phone:  (732)  73B5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
WWW.  marketingplusinc  .com 
Member  of  the  USA  Chambers  of  Commerce 


NEWSPAPER  SUBSCRIPTION  SALES 

Starts  "Upgrades 'Stop-Savers  Verification 
John  Dinan 
(800)  650-7183 
www.Circulabonlll.com 


NEWSPAPER 

TELESALES 

LEVIS 

(800)  884-9511 

Email:  DickLevis@Telespherel.com 
or 

WWW.  Telesphere  1  .com 


WESTPARK  DIRECT 
Intelligent  Circulation  Marketing 
www.westparkdirect.com 


COMPLTTR  SOFTWARE 


SOFTWARE  for  AR  displays,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


ILLUSRATOR/GILAPHIC 

ARTIST 


‘Save  Money*  Affordable  made-toorder 
graphics  and  illustrations  at 
www.dailynewsgraphics.com/ep 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilmgs.  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
(Jne  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
45  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TaL  FREE  (800)  657-21 10 
www.pressroomcleaners.com 
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-INDUSTRY  SERVICES- 


CONSULTANTS 


-HELP  WANTED- 

ADMINISTRATIVE 

ADVERTISING 

ADVERTISING 

Improve 

your 

profit 

ability 


-HELP  WANTED- 


ACCOUNTING 


NEWSPAPER  CONTROLLER 
Key  financial  person  wanted  for  growing 
daily  in  North  Central  Massachusetts. 
POSITION  REQUIREMENTS:  Management 
experience  of  3-5  years  (newspaper  pre¬ 
ferred)  and  a  degree  in  accounting 
required.  A  CPA  is  preferred. 

JOB  DESCRIPTION:  Responsibilities  include 
managing  the  department,  coordinating 
monthly  financial  closings,  preparing  related 
financial  and  statistical  reports  and  develop¬ 
ing  and  managing  the  annual  budget.  Duties 
include  compliance  with  internal  controls 
and  corporate  policies. 

Interested  candidates  should  mail,  fax  or 
E-mail  their  resume  and  cover  letter  to: 

Asa  Cole,  Publisher,  Sentinel  &  Enterprise 
(A  MediaNews  Group  Inc.  Newspaper) 
808  Main  Street,  Fitchburg,  MA  01420 
Ph:  (978)  343-6911  Fax:  (978)  345-2653 
E-mail:  acole@sentinelandenterprise.com 


ADMINISTRATIVE 


CHIEF  OPERATING  OFFICER 
Dragonfly  Media  (www.dragonflymedia.com) 
seeks  COO  to  run  independent  media  com¬ 
pany  with  five  monthly  magazines  and  plans 
for  seven  more.  Dragonfly  magazines  serve 
Cultural  Creative  readers  in  Los  Angeles, 
Chicago,  Vancouver,  B.C.,  Seattle  and  San 
Francisco,  covering  alternative  health,  spirit¬ 
uality,  and  the  environment.  COO  reports  to 
CEO  and  Board.  Direct  reports  include  five 
publishers,  controller,  and  multimarket  ad¬ 
vertising  director.  Our  perfect  candidate  will 
have  extensive  management  experience  in 
newspaper/magazine  publishing,  especially 
advertising,  past  P  &  L  responsibility,  deep 
interest  in  the  cultural  creative/lohas  market 
niche,  and  love  to  travel.  Position  location 
somewhat  flexible,  compensation  negotiable 
and  includes  equity  package  for  the 
right  candidate. 

Letter,  resume,  salary  requirements  to: 
laura@dragonf)ymedia.com 


MEDIA  BROKER 

Nation's  largest  media  Mergers  &  Acquisi¬ 
tions  firm  seeks  Associates  for  West  Coast 
and  Midwest  offices.  We  are  looking  for 
“deal-makers”  who  thrive  in  a  highly- 
competitive  sales  environment.  Solid  pub¬ 
lishing  background;  strong  publisher/CEO 
rolodex  a  must.  This  is  a  commissioned- 
only  position  with  exceptional  six-figure 
earnings  potential.  Send  resume,  in  confi¬ 
dence,  to:  Larry  Grimes,  W.B.  Grimes  &  Co, 
lgrimes299@comcast.net. 


EXECUTIVE  DIRECTOR 

Maryland  Delaware  DC  Press  Association,  a 
nonprofit  organization  with  160  daily  and 
weekly  newspaper  members,  seeks  an  Ex¬ 
ecutive  Director.  The  Director  works  closely 
with  the  board  of  directors;  manages  oper¬ 
ations  of  MDDC  and  its  for-profit  ad  sales 
subsidiary;  prepares  and  implements  financial 
plans,  including  annual  budget;  facilitates  the 
work  of  MDDC  committees;  coordinates  and 
participates  in  lobbying  activities;  oversees 
conventions,  contests,  workshops,  monthly 
newsletters  and  other  communications;  facili¬ 
tates  strategic  planning;  and  hires  and  devel¬ 
ops  staff. 

Applicants  should  have:  proven  leadership 
and  management  skills;  5  years  experience 
in  newspapers,  association  management  or 
related  fields;  excellent  written/oral  commu¬ 
nication  and  interpersonal  skills;  and  ability 
to  achieve  business-plan  objectives. 
Detailed  knowledge  of  newspaper  industry 
preferred.  Competitive  salary  and  benefits. 
Send  resume  by  July  15,  2(X)3.  to: 

MDDC  Press  Association 
2191  Defense  Highway,  Suite  300 
Crofton,  MD  21 114-2487 
Or  E-mail:  search@mddcpress.com 
EOE 


ADVERTISING 


DIVISIONAL  SALES  MANAGER 
The  Las  Vegas  Review  Journal  and  Las 
Vegas  Sun  (NV),  JOA  newspapers,  seeks  an 
experienced  advertising  sales  professional 
to  join  our  management  team  in  the  local 
retail  ad  department.  Live  and  work  in  one 
of  the  most  exciting  cities  in  America. 

This  successful  leader  will  have  a  minimum 
3-5  years  sales  experience  on  a  daily  metro 
newspaper  with  supervisory/management 
responsibilities.  If  you  can  sell  with  enthusi¬ 
asm,  have  the  ability  to  handle  a  number  of 
assignments  simultaneously,  know  how  to 
motivate  sales  people  and  have  the  experi¬ 
ence  to  coach  and  mentor  an  experienced 
sales  staff,  we’d  like  to  hear  from  you. 

You  will  join  a  leading  edge  company  with 
shoppers,  alternative  publications,  mail  pro¬ 
grams,  Spanish  language  publications  and 
magazines.  Learn  and  grow  with  us. 

Send  your  resume  to: 

Las  Vegas  Review  Journal 
P.O.  Box  70,  Las  Vegas,  NV  891250070 
Pre  employment  drug  testing  required 
We  are  an  EOE 


KEY  ACCOUNTS  MANAGER 
We  need  a  sales  professional  to  develop  a 
new  classification  of  clients  for  our  47  daily 
newspaper  owners.  Strong  sales  presenta¬ 
tion  skills  and  ability  to  work  with  research 
to  propose  concepts  and  solutions  is  critical. 
Must  be  able  to  travel  up  to  two  weeks 
a  month.  Must  have  experience  selling  media 
at  a  high  level  with  clients  and  advertising 
agencies. 

Florida  Newspaper  Advertising  Network  is  a 
sales  and  service,  not  for  profit,  company 
owned  and  operated  by  all  of  Florida’s  and 
South  Georgia’s  daily  newspapers.  Our  mis¬ 
sion  is  to  sell  incremental  new  advertising  in 
our  member  newspapers  to  selected  adver¬ 
tisers. 

Please  send  your  resume  to: 

Florida  Newspaper  Advertising  Network 
Attn.  Bob  Berry 

633  North  Orange  Avenue  MP  601 
Orlando,  FL  32801 
Or  fax  to  (407)  420-6102 


EXPERIENCED  ADVERTISING  MANAGER 
needed  for  regional  office  of  Pittsburgh’s 
27  year  old,  750,000  circulation 
Pennysaver.  Your  great  attitude,  track  record 
of  growing  revenue,  and  experience  in 
building  and  training  a  strong  sales  staff 
could  put  you  in  an  empty  seat  vacated  by 
a  recent  promotion.  E-mail  your  resume  to 
f.benson^rinity-pgh.com  or  fax  it  to: 

Ted  Benson,  Publisher,  The  Pennysaver 
(412)  243-9182 

VICE  PRESIDENT  OF  ADVERTISING 
The  San  Luis  Obispo.  CA  Tribune,  a  45,000 
circ.  Knight  Ridder  newspaper,  is  looking 
for  an  individual  to  direct  our  50  person  ad 
dept.  The  Tribune  is  California’s  fastest 
growing  newspaper  for  the  last  10  years 
and  has  experienced  double  digit  ad 
revenue  growth  for  the  past  five  years. 

A  successful  candidate  will  possess  ambition, 
strong  sales  and  coaching  skills,  and  a 
talent  for  strategic  thinking.  Excellent  oral 
and  written  communication  skills  a  must. 
Four  year  degree  required.  Applicants 
should  have  newspaper  sales  experience 
and  demonstrated  success  in  growing  reve¬ 
nue  and  managing  a  sales  staff. 

San  Luis  Obispo,  voted  Sunset  Magazine’s 
best  West  Coast  downtown,  is  on  the  central 
coast  half  way  between  SF  and  LA.  We 
offer  competitive  compensation  and  excellent 
benefits.  Send  cover  letter  and  resume 
to:  Devon  P.  Goetz,  The  Tribune,  P.O.  Box 
112,  San  Luis  Obispo,  CA  93406D1 12. 
dgoetz@thetribunenews.com 
FAX:  (805)  781-7966  EOE 


Sometimes  our  light  goes  out  but  is 
blown  into  flame  by  another 
human  being.  Each  of  us  owes 
deepest  thanks  to  those  who  have 
rekindled  this  light. 

-Albert  Schweitzer 


Advertisers  call  Michele  Golden  at  16461654-5304 


RETAIL  ADVERTISING  MANAGER 
Come  live  and  work  in  the  beautiful 
Pacific  Northwest! 

The  Albany/Corvallis  Oregon  areaohome  of 
Oregon  State  University,  a  regional  medical 
center  and  diverse  economydis  a  dynamic 
community  noted  for  its  high  quality  of  life 
and  arts  and  recreational  opportunities. 
We’re  an  hour  away  from  the  Pacific  Ocean, 
the  Cascade  Mountains  and  the  Northwest’s 
fabled  forests. 

The  Albany  Democrat-Herald  and  Corvallis 
Gazette-Times  (combined  daily  circulation  of 
31,000■^)  is  looking  for  an  experienced 
sales  leader  that  can  guide  a  good  sales 
staff  to  excellence.  This  is  a  department 
head  position  that  reports  directly  to  the 
Publisher  and  serves  as  a  member  of  our 
managing  team. 

Position  Requirements: 

Successful  candidate  will  have  (1)  a 
minimum  of  two  years  sales  management 
experience  in  a  daily  newspaper  and  (2) 
demonstrated  prior  success  in  growing  rev¬ 
enue  through: 

•  Increasing  active  accounts  and  reducing 
churn 

•  Growing  contracted  accounts 

•  Exercising  pricing  discipline  and  maximizing 
opportunihes 

•  Identifying  and  growing  key  categories 

•  Measuring  and  growing  market  share 

•  Intense  sales  management  practices  in¬ 
cluding  training,  development  and  results 
management. 

We  are  a  Lee  Enterprises  newspaper,  a 
leader  in  the  industry  in  sales  and 
marketing,  emphasizing  strong  local  journal¬ 
ism  as  our  foundation  for  success. 

We  are  an  equal  opportunity  employer  offer¬ 
ing  a  full  benefits  package  including 
medical,  dental,  vision,  life  insurance,  gen¬ 
erous  401(k),  employee  stock  purchase 
and  paid  vacation. 

Please  submit  resume  and  salary  require¬ 
ments  to:  The  Albany  Democrat-Herald,  HR 
Dept.,  P.O.  Box  130,  Albany,  OR 
97321-(X)41  or  E-mail  to: 

Linda.powell@lee.net 


RETAIL  ADVERTISING  MANAGER 
Major  Northeast  daily  is  searching  for  a 
highly  motivated  leader  to  direct  our  national, 
retail  and  new  business  sales  efforts. 
The  primary  responsibilities  of  this  position 
include  developing  the  retail  sales  manage¬ 
ment  team,  maintaining  existing  relationships 
with  major  and  regional  advertisers, 
overseeing  all  advertising  accounts,  pro¬ 
moting  growth  of  the  existing  account  base, 
and  ;taff  development.  Candidates  should 
possess  a  successful  history  of  increasing 
ad  revenue  in  a  competitive  market,  excellent 
presentation  skills,  management  background 
and  extensive  advertising  sales 
skills.  Reports  to  advertising  director.  Send 
resume  and  salary  history  to: 

Box  3379,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York.  NY  10003 
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-HELP  WANTED- 


_ ADVERTISING _ 

THE  MORNING  CALL 

Discover  the  difference  between  a  good  job 
and  a  great  one  at  The  Morning  Call 
RECRUITMENT  ADVERTISING 
SALES  MANAGER 

The  Morning  Call  (a  Tribune  newspaper)  is 
seeking  an  experienced  advertising  sales 
manager  for  its  fast  paced  Recruitment  Ad¬ 
vertising  and  Telephone  Sales  department. 
Responsible  for  directing  and  managing  all 
sales  functions  for  the  recruitment  advertis¬ 
ing  category  and  telephone  sales  department 
in  the  Classified  Advertising  Department.  Will 
develop  and  execute  advertising 
print  and  online  sales  initiatives  to  achieve 
revenue  goals  and  provide  leadership  to  the 
sales  staff. 

Manage,  motivate  and  develop  all  direct  re¬ 
ports.  Establish  and  maintain  positive  rela¬ 
tions  with  advertisers,  monitor  competitive 
media  and  stay  abreast  of  industry  trends. 
Minimum  5  years  of  advertising  sales  man¬ 
agement  experience  required,  preferably  in 
recruitment  advertising.  Background  in  tele¬ 
phone  sales  management,  newspapers  or 
media  sales.  Demonstrated  track  record  in 
sales  and  revenue  goal  achievement.  Knowl¬ 
edge  of  advertising  agency  funchons.  Must 
have  keen  people  skills  with  ability  to  build 
a  strong  sales  team.  This  self-motivated 
and  mutli-task  oriented  individual  should 
have  working  knowledge  of  the  internet  and 
Microsoft  Office.  College  degree  preferred. 
The  Morning  Call  offers  competitive  salary, 
stock  ownership,  savings  plans  and  paid  va¬ 
cations.  Benefits  also  include  medical,  dental 
and  life  insurance,  sick  and  personal 
days  and  retirement  plans. 

Forward  cover  letter  with  resume  and  salary 
requirements  to: 

The  Morning  Call 
Attn:  Andrea  Dove 

101  North  6th  Street  P.O.  Box  1260 
Allentown,  PA  18105 
Fax:  (610)  778-2277 
E-mail:  resumes@mcall.com 
We  are  An  Equal  Opportunity  Employer 

_ CIRCLTATION _ 

CIRCULATION  DIRECTOR 
Midwest  daily  seeks  Circulation  Director  for 
staff  of  40.  Competitive  market  demands 
excellent  customer  service  and  creative 
marketing  strategies. 

The  successful  candidate  must  lead,  moti¬ 
vate,  organize,  analyze,  delegate,  manage 
computer  software,  budget,  have  5  years 
circulation  management,  have  proven  circu¬ 
lation  growth  and  promote  the  company 
within  the  community. 

Send  resume  and  salary  history  to: 

Columbia  Daily  Tribune.  Scott  Rinehart 
101  N.  Fourth  Street,  Columbia,  MO  65201 
Or  E-mail  srinehart@tribmail.com 

CIRCULATION  DIRECTOR 
The  Progress-Index,  a  15,000  daily  in 
southside  VA,  seeks  a  Circulation  profes¬ 
sional  to  be  responsible  for  all  sales,  cus¬ 
tomer  service,  distribution  and  mailroom 
management.  Circulation  growth  and  in¬ 
creased  market  penetration  the  major  prior¬ 
ity.  Your  confidentiality  will  be  respected. 
Send  resume  to  Wesley  Rowe,  publisher. 
The  Progress-Index,  P.O.  Box  71.  Petersburg, 
VA  23804. 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR 
The  Brattleboro  Reformer  a  10,400  daily, 
11,700  Saturday  paper,  located  in  beautiful 
Brattleboro,  Vermont  is  currently  looking  for 
a  circulation  director  to  manage  all  aspects 
of  circulation,  including  a  total  market  com¬ 
panion  publication  (circulation  BO.OOO-f-). 
The  successful  candidate  will  demonstrate 
forward-looking  management  techniques, 
coupled  with  solid  experience  in  ABC 
audits,  single  copy,  home  delivery  and  cus¬ 
tomer  service. 

This  is  an  exceptional  opportunity  for  some¬ 
one  to  move  up  from  a  middle  level  man¬ 
agement  position  to  running  their  own  shop. 
The  Brattleboro  Reformer  is  part  of  the  Me- 
diaNews  Group  family,  the  nations  7th  largest 
media  organization.  A  highly  attractive 
salary  and  benefit  package  is  offered. 
Please  send  resume  and  compensation  his¬ 
tory  to  New  England  Newspapers,  Inc.,  Hu¬ 
man  Resources,  P.O.  Box  1171,  Pittsfield, 
MA  01202  or  E-mail  to: 

ashank@berkshireeagle.com 


CIRCULATION  ZONE  MANAGER 
The  Blade  in  Toledo,  OH  has  an  opening  for 
a  Home  Delivery  Zone  Manager.  Requires  a 
minimum  of  five  years  circulation  home  de¬ 
livery  experience,  or  equivalent.  Candidates 
must  possess  an  absolute  commitment  to 
customer  service  and  the  ability  to  work  in 
a  team  atmosphere. 

Excellent  compensation  package  and 
growth  opportunities.  Send  resume/cover 
letter  with  salary  history  to: 

The  Blade,  Attn:  Jim  Adkins 
541  N.  Superior  Street,  Toledo,  OH  43660 
Or  E-mail:  iadkins@toledoblade.com 

L(X)KING  for  that  next  career  move?  Go  to 
The  Ogden  Newspapers.  Inc.  web  site  at: 
WWW. ogdennews.com/opportunities 

REGIONAL  DIRECTOR  OF  CIRCULATION 
TahoeTlarson  Area  Newspapers  -  part  of 
the  Swift  Newspaper  Company  -  is  seeking 
an  experienced  executive  to  lead  and  direct 
our  circulation  sales  for  the  Nevada  Appeal 
and  Its  five  sister  newspapers  located 
around  Lake  Tahoe,  with  total  circulations 
of  55,000. 

This  newly  created  regional  position  will 
work  out  of  the  Nevada  Appeal  in  Carson 
City,  Nevada  -  only  30  minutes  south  of  the 
vibrancy  of  Reno  and  25  minutes  east  of 
gorgeous  Lake  Tahoe.  The  ideal  candidate 
will  possess  maximum  energy,  out-of-the 
box  long-term  vision,  and  the  ability  to  look 
beyond  success  and  be  in  a  constant  pro¬ 
gressive  mode. 

Must  possess  the  outlook  to  engage  con¬ 
ventional  methods  of  increasing  market 
share  with  unique  methodology  and  the  In¬ 
ternet.  Tremendous  opportunity  and 
benefits  for  one  who  loves  growing  commu¬ 
nity  newspapers  with  an  award-winning  staff 
of  professionals  in  a  congenial,  yet  driven 
environment.  Send  resume  and  compensa¬ 
tion  expectations  to: 

John  DiMambro 

Associate  Publisher/Nevada  Appeal 
Regional  Director/Sales  &  Markehng 
TahoeTlarson  Area  Newspapers 
580  Mallory  Way.  Carson  City,  NV  89701 
E-mail:  idimambro@swiftnews.com 


_ CIRCULATION _ 

SINGLE  COPY  SALES  MANAGER 
The  Telegraph,  a  Knight  Ridder  newspaper 
located  in  Middle  Georgia,  has  an  opening 
for  a  Single  Copy  Sales  Manager.  This  posi¬ 
tion  will  be  responsible  for  increasing  market 
share  and  market  penetration  in  the  single 
copy  and  home  delivery  operations,  as 
well  as  meehng  volume,  expense  and  revenue 
goals.  The  ideal  candidate  must  be 
multhtask  oriented  and  fully  experienced  in 
single  copy  operations.  Five  years  of  circu¬ 
lation  and  sales  experience  is  required. 
Please  mail  cover  letter  and  resume  to: 

The  Telegraph 

120  Broadway,  Macon,  GA  31201 
Or  E-mail:  resume@macontel.com 
Or  fax:  (478)  7444498 

The  Fronhersman,  a  Wick  Communication 
Co.  publication,  is  seeking  a  hands-on 
CIRCULATION  MANAGER  lead  our  team  and 
manage  all  aspects  of  our  growing  circulation 
department.  We  are  a  thrice-weekly  AM 
newspaper  located  in  the  fastest  growing 
region  of  the  state  and  in  the  recreation 
heart  of  Southcentral  Alaska,  the  Matanus¬ 
ka-Susitna  (Mat-Su)  Borough.  For  complete 
lob  details,  please  visit 
www.wickcommunications.com  and  follow 
the  job  opportunities  link  to  Alaska. 

Please  send  resume,  including  salary  ex¬ 
pectation  to:  Kan  Sleight,  Publisher.  E-mail: 
kari.sleight@fronhersman.com 

_ EDITORIAL _ 

DREAM  JOB:  The  Post  Register  seeks  an 
ENERGY  AND  ENVIRONMENT  REPORTER  to 
cover  the  Idaho  National  Engineering  and 
Environmental  Laboratory,  a  DOE  cleanup 
and  nuclear  energy  research  facility.  We  need 
a  thoughtful  science  writer,  a  smart  business 
reporter  and  someone  with  a  couple  years 
experience  who  is  committed  to  provocative 
enterprise  work.  Outside  and  Outdoor 
Life  rate  ours  a  top  hometown.  Send  clips 
and  resume  to  AME,  Margaret  Wimborne, 
Post  Register,  P.O.  Box  1800,  Idaho  Falls 
ID  83403. 

EDITOR  needed  immediately  tor  a  65,000 
start-up  weekly  newspaper  with  big-daily 
feel.  Excellent  opportunity  to  shape  the  con¬ 
tent  and  appearance  of  a  well-funded,  high 
quality  community  publication  that  will  deliver 
reader-oriented  news,  sports  and  features. 
Successful  candidate  must  demonstrate  out¬ 
standing  news  and  design  skills, 
vision,  and  commitment  to  being  both  a 
newsroom  and  a  community  leader.  You  will 
help  select  an  editorial  team  and  parhcipate 
in  design  and  marketing  decisions.  At  least 
five  years  of  newspaper  experience  is  re¬ 
quired;  management  experience  preferred. 
The  position  requires  a  degree  in  journalism 
or  related  field.  Send  resume  and  cover  letter 
along  with  electronic  examples  of  your 
work  with  Box  #  3382  in  the  subject  line  to: 
hpreuss@editOfandpublisher.com 

GOOD  JOBS 

NICE  TOWNS 

See:  www.wickcommunications.com 

REPORTER/WRITER  for  small  Central  Florida 
daily  in  growing  market.  Minimum  3  years 
daily  experience.  E-mail  Tom  Dardenne  at: 
dardenne@newschief.com 


_ EDITORLAL _ 

MANAGING  EDITOR 

Please  ONLY  apply  if  you  understand  and 
have  a  passion  for  community  journalism. 
Seven  day  newspaper  in  growing  market 
needs  managing  editor  with  strong  leadership 
skills.  Successful  candidate  must  have 
the  ability  to  teach,  edit  copy,  design 
pages,  communicate  effectively,  and  pos¬ 
sess  the  desire  to  be  the  very  best.  Great 
area.  Growing  company  with  advancement 
opportunities.  Contact  John  Shields,  pub¬ 
lisher.  Taunton  Daily  Gazette,  5  Cohannet 
Street,  Taunton,  MA  02780. 

Phone  (508)  880-9000 
O  E-mail  jshields^xjrnalregister.com 


MANAGING  EDITOR:  This  alternative  weekly 
IS  known  and  respected  for  prize-winning 
political  and  investigative  reports,  but  its 
bread  and  butter  is  thoughtful  cultural  jour¬ 
nalism.  This  popular  paper  has  a  small  staff 
and  relies  heavily  on  freelancers,  so  experi¬ 
ence  with  recruiting  and  grooming  freelanc¬ 
ers  will  come  in  handy.  Keep  to  a  budget, 
edit,  write  and  assign  stories,  brainstorm 
cover  design  and  put  out  the  paper  of 
choice  for  Honolulu's  hip,  smart  crowd.  The 
rewards:  decent  pay,  a  dependable,  loyal, 
humorous  staff  and  boundless  admiration 
from  the  populace.  Send  resume,  clips  to: 

lvc@honoluluweekly.com 

SPORTS  COPY  EDITOR 
The  News  &  Observer  of  Raleigh,  NC,  is  a 
1 70,000-daily,  208,000  Sunday  daily  news¬ 
paper  serving  the  Raleigh-Ourham^hapel 
Hill  Research  Triangle  of  North  Carolina. 
Our  sports  section  Is  a  consistent  APSE 
award-winner  and  a  recent  APSE  Top  Ten 
Sunday  and  Special  Sections  winner.  Two 
to  five  years'  experience  required,  preferably 
in  sports.  Night  and  weekend  work  is  re¬ 
quired.  Familiarity  with  QuarkXPress  and 
Macintosh  preferred.  Strong  word-editing, 
style  and  grammar  skills,  and  confident  and 
creative  headline  writing  an  absolute  must. 
Send  cover  letter,  resume  and  work  samples 
to  Dan  Barkin,  deputy  managing  editor. 
The  News  &  Cibserver,  215  S.  McDowell 
Street.  Raleigh,  NC  27602. 

The  Charleston  (W.VA)  Gazette  is  looking 
for  an  experienced  REPORTER  to  be  part  of 
a  two-person  team  covering  West  Virginia's 
Statehouse.  We  want  applicants  with  experi¬ 
ence.  knowledge  and  interest  in 
government,  public  affairs  and  politics.  The 
position  requires  a  reporter  with  initiative 
and  a  desire  to  beat  the  competition.  The 
Statehouse  team  reports  on  the  governor, 
the  Legislature  and  state  agencies. 

The  award-winning  Gazette  is  West 
Virginia's  largest  newspaper  with  a  51.0(X) 
daily  circulation,  91,000  on  Sunday.  We're 
the  morning  newspaper  in  the  state  capital. 
We're  close  to  many  outdoor  recreation  op- 
portunihes  from  whitewater  rafting  to 
skiing.  We  offer  competitive  salary  and  full 
benefits.  401(k).  Send  your  resume  and 
work  samples  to  Rosalie  Earle,  managing 
editor.  The  Charleston  Gazette.  1001  Virginia 
Street  East.  Charleston,  WV  25301. 


'  Your  I'ommiiniraiion  link  to  the 
i  nc\vspa|XT  inilusirt  e\vr\  week 
I  Mmc  IHH-j. 
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-HELP  WANTED- 


FINANCE 


The  Daily  Herald  in  Provo,  Utah,  a  Pulitzer 
Newspaper,  is  seeking  an  experienced 
DIRECTOR  OF  FINANCE. 

This  position  reports  directly  to  the  publisher 
and  is  responsible  for  financial  analysis, 
preparing  and  monitoring  annual  budgets, 
forecasts  and  monthly,  quarterly  and  annual 
financial  reports. 

The  Director  of  Finance  leads  a  staff  of  ac¬ 
counting  personnel  that  is  responsible  for 
all  accounting  functions  associated  with  the 
Herald,  7  weekly  newspapers  and  a  com¬ 
mercial  printing  operation. 

Must  have  solid  financial  background  with 
an  accounting  or  financial  degree.  CPA 
and/or  newspaper  experience  are  pluses. 
Must  have  excellent  oral  and  written  com¬ 
munications  skills  and  be  proficient  in  Excel. 

Competitive  salary  and  bonus  package  pro¬ 
vided.  Please  send  resume  and  salary  re¬ 
quirements  to:  Albert  J.  Manzi,  President 
and  Publisher,  P.O.  Box  717,  Provo,  UT 
84603.  E  -mail:  amanzi@heraldextra.com 


HUMAN  RESOURCES 


Wick  Communications  has  a  position 
open  for  a  company  wide 
HUMAN  RESOURCES  MANAGER 

Principal  responsibilities: 

•  Coordinate  all  human  resources  activities 
at  multiple  divisions  in  12  states 

•Respond  to  management  inquiries  and 
assist  in  resolving  various  employment 
matters 

•  Ensure  the  Company’s  policies  and  prac¬ 
tices  are  in  compliance  with  state  and 
federal  laws  and  regulations 

•Maintain  a  thorough  working  knowledge 
of  benefits  plans 

•  Train  staff  on  HR-related  functions 

•  Work  with  legal  counsel  to  identify  and  re¬ 
solve  matters,  including  agency  complaints, 
investigating  complaints,  drug 
testing,  EAP  program,  training 

Preferred  qualifications: 

•  A  degree  in  business  or  human  resources 
administration  or  equivalent 

•  At  least  3  years  of  increasingly  responsible 


INFORMATION  SYSTEMS 


ORLANDO  SENTINEL  COMMUNICATIONS,  a 
business  unit  of  Tribune  Company,  is  a  mul¬ 
timedia  communications  company  that  striv¬ 
es  to  be  Central  Florida’s  leading  information 
provider  in  today’s  market.  Join  our 
multimedia  team  and  become  part  of  our 
success. 

CLASSIFIED  SYSTEMS  SUPPORT  MANAGER 
(Source  Code:  EAP-CSSM-CM) 

In  this  position,  you  will  be  responsible  for 
leading  the  team  that  manages  our  Classified 
advertising  systems.  Responsibilities  include 
daily  administration  of  our  current  client  serv¬ 
er  systems  and  also  helping  the 
team  and  company  move  this  business  driven 
technology  into  the  future.  This  position 
typically  requires  four  to  seven  years’  expe¬ 
rience  as  a  systems  analyst,  supervisor  or 
manager  in  an  Operations  or  MIS  department. 
Additional  requirements  include: 

knowledge  of  Classified  Front  End 
Publishing  and  Pagination  Systems,  PC  and 
Macintosh  Operating  Systems,  Local  and 
Wide  Area  Networks;  ability  to  provide  ef¬ 
fective  support  of  our  company’s  internal 
customers;  knowledge  of  emerging  technol¬ 
ogy;  strong  analytical,  communications, 
project  management,  interpersonal,  and 
team  management  skills;  and  an  undergrad¬ 
uate  degree  preferably  in  Computer  Science 
or  Business  Administration,  or  equivalent  re¬ 
lated  experience.  Bilingual  skills  a 
plus. 

EDITORIAL  SYSTEMS  SUPPORT  MANAGER 
(Source  Code:  EAP-ESSM-CM) 

In  this  position,  you  will  be  responsible  for 
leading  a  team  that  manages  our  Editorial 
production  technology.  Typically  requires 
four  to  seven  years’  experience  as  a  systems 
analyst,  supervisor  or  manager  in  an 
Operations  or  MIS  department  with  at  least 
two  years  in  progressively  more  complex 
positions.  Additional  requirements  include: 
knowledge  of  Editorial  Front  End  Publishing 
Systems,  Pagination  Systems,  Newsroom 
work  flow.  Content  archiving  systems;  Local 
and  Wide  Area  Networks;  ability  to  effectively 
negotiate,  communicate  and  request 
problem  resolution;  knowledge  of  emerging 
technology  in  the  computer  and  newspaper 
publishing  industries;  strong  analytical, 
communications,  organizational,  technical 
writing,  interpersonal,  and  management 
skills;  and  an  undergraduate  degree  prefer¬ 
ably  in  Computer  Science,  Journalism  or 
Business  Administration,  or  equivalent  related 
experience.  Bilingual  skills  a  plus. 

We  offer  a  work  environment  that  includes 
business  casual  dress,  24-hour  Learning 
Center,  computer-based  training,  on-site 
cafeteria,  exercise  facility  and  much  more. 
Please  include  appropriate  Source  Code 
with  resume  and  forward  to:  Orlando  Sentinel 
Communications,  Employment  Center, 
633  N.  Orange  Avenue,  Orlando,  FL  32801 . 

E-mail:  chaymes@orlandosentinel.com 
EOE-Drug  Free  Workplace 


Obstacles  don't  have  to  stop  you. 

If  you  run  into  a  wall,  don't  turn 
around  and  give  up.  Figure  out 
bow  to  climb  it,  go  through  it,  or 
work  around  it. 

•  Michael  Jordan 


MARKET  RESEARCH 


CORPORATE  RESEARCH  DIRECTOR 
Dynamic  growth  oriented  Mercer  County- 
based  NYSE  listed  publishing  company  is 
seeking  a  corporate  Director  of  Research 
reporting  to  the  Vice  President  of  Advertising. 
Candidates  must  have  ability  to 
manage  company-wide  market  and  product 
research  and  analysis.  Working  knowledge 
of  geo^lemographic  database  management 
and  mapping  is  required.  Candidate  must 
have  ability  to  utilize  primary  and  secondary 
research/market  data  along  with  product  in¬ 
formation  to  produce  professional  media 
kits  and  presentations.  Must  have  working 
knowledge  of  Windows,  PowerPoint,  Excel, 
Word,  Access,  Mapinfo,  Claritas  Imark  or 
similar  (database),  Adobe  Photoshop, 
QuarkXPress,  Scarborough  PrimeNext  and 
Internet  applications.  Minimum  qualifications 
include  undergraduate  degree,  with  five  or 
more  years  of  applicable  experience. 
Knowledge  of  the  publishing  industry  a  plus. 
Competitive  salary  offered  along  with  paid 
holidays/vacations,  401(k)  and  more.  To  be 
considered,  FAX  resume  with  salary  require¬ 
ments  to  Charles  G.  Sheridan  at  (609) 
396-8366  or  E-mail  to: 

|Obs@jou  rnalregister.com 
www.JournalRegister.com 
Equal  Opportunity  Employer 


PRESSROOM 


108  year  old  family-owned  newspaper 
seeks  ASSISTANT  PRESSROOM  FOREMAN 
with  Goss  Urbanite  experience.  We  print  a 
daily  (22,0(X)).  two  weeklies  and  commercial 
printing.  We  offer  competitive  salary 
and  benefits  package.  Send  resume  to: 

Kyle  Osteen  Fax  (803)  774-1210 
E-mail:  kosteen@theitem.com 
Or  Call:  (803)  774-1254 

GOSS  METROLINER  Offset  Folderman/Crew 
Leader.  Must  be  able  to  control  waste,  quality 
and  be  a  take  charge  leader.  Reply  to: 
dfrancisco@NHRegister.com 
Or  call  (203)  789-5320 

PRESS  OPERATOR 

The  Herald,  a  McClatchy  Newspaper  com¬ 
pany  with  excellent  benefits  including  health 
insurance,  pension  plan,  stock  purchase 
program  and  401(k),  is  looking  for  an  expe¬ 
rienced  press  operator/mechanic.  Capable 
of  setup,  operation,  repair  and  maintenance 
of  press  equipment.  Resumes  or  applications 
taken  at  The  Herald,  132  W.  Main 
Street,  Rock  Hill,  SC  29730  or  Fax  (803) 
9094202.  EOE.  www.heraldonline.com 

Seven-day  newspaper  operation  (with  com¬ 
mercial  clients)  needs  NIGHT  SUPERVISOR 
to  work  with  experienced  crew  on  offset 
press  in  Santa  Fe,  NM.  Overall  press  ability 
and  leadership  skills  are  key.  Clear  English 
language  skills  required.  Spanish-speaking  a 
plus,  but  not  required. 

This  is  a  fulFtime  position  with  a  full  benefits 
package,  including  health/dental  insurance, 
401(k),  life  insurance,  paid  holidays  and  va¬ 
cation.  if  offered  position,  applicant  will  be 
required  to  pass  a  job-related  pre-em¬ 
ployment  physical  and  drug  screen. 

Apply  to:  Larry  Quintana,  Press  Manager, 
The  New  Mexican,  P.O.  Box  2048,  Santa 
Fe,  NM  875042048;  or  by  E-mail  to: 
jnorris@sfnewmexican.com 
No  phone  calls,  please. 


Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 


experience  in  mk  proceoures  ana 
practices 

•  Experience  in  the  newspaper  business  is 
preferred 

•  Must  be  able  to  travel 

•  Must  be  proficient  in  Microsoft  Word  and 
Excel  and  E-mail 

•Must  be  service  and  detail  oriented,  ex¬ 
cellent  organization,  communication  and 
interpersonal  skills:  both  verbal  and  written 

•  Candidate  must  be  familiar  with 
applicable  state  and  federal  laws,  including 
the  FLSA,  FMLA,  ADA,  Title  VII  of  the 
Civil  Rights  Act  of  1964,  etc.,  and  must 
be  able  to  stay  current  with  changing 
laws,  policies  and  regulations. 

To  apply:  Please  send  resume,  salary 
history,  and  three  references  to: 

Don  Root,  Wick  Communications  Co.,  333 
W.  Wilcox  Drive,  #302, 

Sierra  Vista,  AZ  85635.  E-mail: 
don.root@wickcommunications.com 

Application  deadline:  Open  Until  Filled. 

We  are  an  Equal  Opportunity  Employer. 


CLASSIFIED 
A  D  V  E  R  T  I  S  E  R  S 


If  you  don’t 
see  a  category 
that  fits  your  needs, 
please  call  us  at  888.825.9149. 
For  space/material  deadlines  call: 

Hazel  Preuss  at  646.654.5302 
- details  at  www.editorandpublisher.com 


@  visit  our  website  (a^ 
www.editorondpublisher.com 
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-HELP  WANTED- 


PRESSROOM 


PRESSROOM  MANAGER 
The  Daily  Breeze,  a  Copley  newspaper,  is  a 
daily  publication  based  in  Torrance,  CA  with 
daily  circulation  of  72,000,  serving  the  14 
communities  that  make  up  the  South  Bay. 
We  are  looking  for  an  experienced  Pressroom 
Manager  to  oversee  the  operations  of 
a  Goss  Metro  Press  with  2  folders,  13  units 
and  a  color  tower.  This  key  opening  will  be 
responsible  for  overseeing  press 
operations,  maintenance  and  delivery  of 
high  quality  products  in  a  timely  and  profes¬ 
sional  manner.  This  person  will  also  be  the 
key  customer  liaison  responsible  for  coordi¬ 
nating  and  communicating  all  customer 
press/production  requirements  and  prob¬ 
lems.  Responsibilities  include  the  direction 
and  strategic  oversight  of  the  Pressroom, 
including  flow  of  pages,  product  quality, 
compliance  with  New  York  Times  and  Daily 
Breeze  production  standards,  coordination 
and  resolution  of  press  related  problems 
and  mechanical  and  electrical  maintenance, 
and  staying  within  capital  and  operating 
budget. 

Qualified  applicants  will  have  a  minimum 
combination  of  seven  years  high  level  press 
lourneyman  experience,  including  two  years 
press  maintenance  experience,  two  years 
press  operator  experience  and  some  super¬ 
visory  experience,  and  experience  with 
Goss  Metro  Press.  This  new  leader  must  be 
a  strong  communicator  capable  of  directing 
the  pressroom  staff  and  working 
hanchn^and  with  management. 

You  will  join  a  company  with  an  outstanding 
reputation  and  excellent  benefits.  Qualified 
applicants  should  fax  their  resume, 
including  cover  letter  and  salary  history,  to 
Human  Resources  at  (310)  5409455; 
E-mail  to  jobs@dailybreeze.com  or  mail  to: 

Daily  Breeze,  Attn:  Human  Resources 
5215  Torrance  Boulevard 
Torrance,  CA  90503 

SUPERVISOR/PRESS  OPERATOR 
Hands  on.  Full  charge  Production  Manager 
with  experience  on  Tensor  or  Goss  or  Harris 
4  Color  to  manage  pressroom.  Good 
leader  -  forceful  and  organized.  Written,  ver¬ 
bal  and  mechanical  skills.  Good  color  per¬ 
ception.  Previous  supervisory  experience. 
Send  resume  with  salary  requirements  to; 

President,  VIP  Advertising,  Inc. 

215  Oser  Avenue,  Hauppauge,  NY  1 1 788 
Or  Fax:  (631)231-0030 


PRODUCTION/TECH 


REGIONAL  DIRECTOR  OF 
PRODUCTION  OPERATIONS 
Tahoe-Carson  Area  Newspapers  -  part  of 
the  Swift  Newspaper  Company  ■  is  seeking 
an  experienced  dependable  executive  to 
lead  and  direct  our  production  operations 
for  the  Nevada  Appeal  and  its  five  sister 
newspapers  located  around  Lake  Tahoe, 
with  total  circulabon  of  55,000. 

This  newly  created  regional  position  will 
work  out  of  the  Nevada  Appeal  in  Carson 
City,  Nevada  -  only  30  minutes  south  of  the 
vibrancy  of  Reno  and  25  minutes  east  of 
gorgeous  Lake  Tahoe.  The  ideal  candidate 
will  possess  optimum  knowledge  of  all  pro¬ 
duction  operations,  with  long-term  visionary 
skill  to  expand  our  commercial  printing  ca¬ 
pabilities  and  computer-to-plate  implementa¬ 
tion. 

Must  be  committed  to  train  and  develop  our 
team  of  press  and  mailroom  employees 
into  a  strong  and  knowledgeable  group.  We 
have  a  beautiful  brand  new  press  facility 
and  office  building,  housing  a  l&Hjnit  DGM 
440  press. 

Tremendous  opportunity  and  benefits  for 
one  who  loves  growing  community  newspa¬ 
pers  with  an  award-winning  staff  of  profes¬ 
sionals  in  a  congenial,  yet  driven  environ¬ 
ment.  Send  resume  and  compensation  ex¬ 
pectations  to: 

John  DiMambro 

Associate  Publisher/Nevada  Appeal 
Regional  Director/Sales  &  Marketing 
TahoeT^arson  Area  Newspapers 
580  Mallory  Way,  Carson  City,  NV  89701 
E-mail:  )dimambro@swiftnews.com 


E&P'S  CLASSIFIED 

the  newspaper 
^industry’s  meetings 
place. 

888.825.9149 


CLASSIFIED  ADVERTISING 
INFORMATION 
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DEADLINES 

LINE  AD  RATES 


Wednesday  at  noon  (EST)  for  the  next  Monday’s  issue. 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 


HELP  WANTED 


ALL  OTHER  CLASSIFICATIONS 


1  week . 

. SI  3.80 

1  week . 

. S12.45 

2  weeks . 

. SI  2.70 

2  weeks  . 

. SI  0.95 

3  Weeks . 

. S11.15 

3  Weeks . 

. S  9.60 

4  weeks . 

. S  9.45 

4  weeks  . 

. S  8.25 

1 2  weeks  . 

. S  9.00 

1 2  weeks  . 

. S  7.25 

26  weeks  . 

. S  8.05 

26  weeks  . 

. S  6.40 

39  weeks  . 

. S  7.75 

39  weeks  . 

. S  6.00 

52  weeks  . 

. S  7.35 

52  weeks  . 

. S  5.60 

BLIND  BOXES:  S25  per  insertion 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
1 33-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum.  1/2  inch  increments 

BLACK  &  WHITE  DISPLAY  AD  RATES 


1  week  . 

.  SI  49 

12  weeks  . 

. S  115 

2  weeks  . 

.  SI  35 

26  weeks  . 

. S  110 

3  Weeks  . 

.  SI  28 

39  weeks  . 

. S  104 

4  weeks . 

.  SI  24 

52  weeks  . 

. S  98 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis. 
Contracts  are  non-cancellable.  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  gcxxj 
standing  may  be  billed.  Deadline  is  noon  Wednesday  prior  to 
Monday  Publication.  Cash,  check.  VISA.  MasterCard,  and  American 
Express  accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad 
copy  must  be  submitted  in  writing  via  mail,  e-mail,  or  fax.  We  reserve 
the  right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information;  1 .  Name,  2.  Company.  3.  Mailing  Address,  4.  Phone,  5.  Ad 
Classification,  6.  No.  of  insertions. 

Or  Place  your  ad  online  www.editorandpublisher.com 

Please  contaci  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 
TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss  @  editorandpubiisher.com 

MK»1ELE  MACMAHON  (  EMPLOYMENT  -  CENTRAL  *  WESTERN  U.&) 

mmacmahon  @  editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  +  ALL  OTHER  CATEGORIES) 

mgolden  @  editorandpublisher.com 


www.editorandpublisher.com 
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AVAILABLE  NOW! 


THE  NEW  2003 
EDlTOR&PUBLiSHER 
MARKET  GUIDE 

With  the  Exclusive 
E&P  Better  Living  Index! 


For  decades  marketers  have  used  the  E&P  MARKET  GUIDE  as  a  planning 
tool  and  relied  on  the  demographic  and  economic  tables  to  provide  actuals 
and  remarkably  accurate  annual  projections. 

Plus,  the  MARKET  GUIDE  is  a  highly  recommended  source  of  relcxation 
data  with  its  market  profiles  and  quality  of  life  indices.  It  is  this  unique  com¬ 
bination  of  quantitative  and  qualitative  data  that  provides  such  a  uniquely 
accurate  description  of  community  life. 

Now,  in  our  79th  anniversary  printing,  the  MARKET  GUIDE  offers 
newly  updated  data  in  both  areas  to  enhance  your  research  needs! 


Relocation  info  includes  rankings  of  quality  of  life  data  including: 

•  Cost  of  Living  Index 

•  Crime  Index 

•  And  overall  BETTER  LIVING  INDEX! 


Demographic  data  includes: 

•  Graduation  Levels 

•  Housing  and  Rental  Rates 

Now  Population  Forecasts  are 
projected  out  5  YEARS  to  2(M)8! 

All  the  market  data  for  Canada  is  in 
one  convenient  section! 

f’LUS  ... 

...  these  regular  features:  Population  by  Age.  Ethnic 
Breakdowns.  Number  of  Households,  Income  per 


79«, 

MARKET 

r;LIlDE 


Household  and  per  Capita. 

Principal  Industries.  Chain  Outlets.  Retail 
Outlets.  Location  of  Markets.  Newspapers 
Serving  the  Market.  Retail  Sales  Data,  and  much,  much 


It's  the  only  source  of  valuable,  descriptive  information  for  MSA  and 
non-MSA  markets  in  the  U.S.  and  Canada  ...  plus  critical  market  data  for 
more  than  l.WX)  cities  and  all  3.141  U.S.  counties. 

UHlCINXi 

The  E&P  MARKET  GUIDE  is  ju.st  S15()  plus  $15  shipping/handling .  (CA. 

DC.  FL.  IL.  M A.  MD.  NJ.  NY.  OH  and  TX  residents  please 
add  appropriate  sales  tax.  Canada  residents  please  add 
GST.) 


2003 


ORDER  TODAY! 

Please  send  payment  to: 

EDITOR  &  PUBLISHER  DIRECTORIES 
770  Broadway.  New  York.  NY  I(KX)3 

Or  call  (800)  56^2706 

EDITORUPUBLISHER 


NEW  2003  EDITION  AVAILABLE  NOW! 


. 


VK AR  B(K)K 


YKAR  B(K)K 


VUL.  1 

•  U.S.  &  Canadian  Dailies 

•  U.S.  &  Canadian  Newspaper  Groups  &  Special  Dailies 
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AMERICAS  EXTRA 


Prosecutors  are  investigating  allega¬ 
tions  that  Colombia's  secret  police  spied 
on  the  Bogota  newspaper  El  Espectador. 

The  weekly  reported 
May  1 1  that  the  police 
service’s  director 
general  somehow 
obtained  and  gave  Interior  and  Justice 
Minister  Fernando  Londoho  Hoyos  a  first 
draft  of  an  investigative  article  about  ir¬ 
regularities  in  a  big  bank  during  a  period 
when  Londoho  was  its  chairman  ...The 
High  Court  in  Valledupar,  Colombia,  on 
May  19  sentenced  Jorge  Eliecer,  Espinal 
Vasquez  and  Rodolfo  Nelson  Rosado 
Hernandez  to  39  years  in  prison  for  the 
1999  murder  of  Guzman  Quintero  Torres, 
managing  editor  of  the  daily  El  Pilon,  the 
Inter  American  Press  Association  (lAPA), 
reported.  The  two  had  been  acquitted  by 
a  lower  court  in  January  2002,  but  re¬ 
sults  of  an  lAPA  investigation  convinced 
prosecutors  to  appeal  the  verdict ...  A 
new  Mexico  City  daily, 

El  Independente,  hits 
the  streets  June  3. 
Among  its  editorial 
directors  is  former  El  Universal  columnist 
Raymundo  Riva  Palacio  ...  El  Salvador- 
based  Journalists  Against  Corruption 
reported  serious  threats  against  several 
journalists  last  month:  In  Panama, 
against  Carmen  Boyd  and  Okke  Ornstein 
of  the  Panama  City  daily  El  Siglo,  who 
are  investigating  a  land  development 
company;  in  Paraguay,  against  investiga¬ 
tive  reporter  Mabel  Rehnfeldt  of  the  daily 
ABC  Color,  whose  12-year-old  daughter 
was  the  target  of  an  attempted  kidnap¬ 
ping  May  12,  and  in 
Nicaragua,  against 
Sergio  Leon,  Bluefields 
corespondent  for  the 
Managua  daily  La  Prensa  who  has  report¬ 
ed  on  drug  trafficking  in  the  area  ...  The 
Canadian  Association  of  Journalists  on 
May  24  awarded  its  third  annual  Code 
of  Silence  Award,  recognizing  Canada's 
most  secretive  govern¬ 
ment  entity,  to  the 
provincial  government 
of  Nova  Scotia  “for  a 
pattern  of  secrecy  ...  including  instituting 
the  highest  fees  in  the  country  for  access 
to  information  requests." 

—  Mark  Fitzgerald 


FIGUEROA  FEELS  THE  HEAT 

Accusing  Ramon  Baez  Figueroa  of  bank  fraud,  the  Dominican 
Republic  seizes  his  newspapers  and  replaces  its  editors 


BY  MARK  FITZGERALD 

CHICAGO 

Listin  Diario,  the  Domincan 

Republic’s  oldest  and  biggest  daily 
new'spaper,  is  still  remembered 
in  the  hemisphere  for  standing  up  to 
Rafael  Leonidas  Trujillo  in  the  early  years 
of  his  dictatorship.  The 
paper  paid  a  steep  price 
for  its  courage:  It  shut 
down  in  1942,  and  stayed 
closed  for  the  next  21 
years. 

But  now,  long  after 
the  Dominican  Republic 
embraced  democracy, 
the  government  has 
done  something 
even  Trujillo  never 
attempted:  On  May  15, 
it  seized  control  of 
Listin  Diario  and  all 
the  other  newspapers, 

TV  and  radio  stations 
in  the  sprawling 
media  empire  of 
Ramon  Baez  Figueroa. 

Government 
authorities  had 
already  taken  control  of  his  family’s  now- 
insolvent  bank,  Banco  Intercontinental 
S.A.,  and  charged  Baez  and  two  other 
executives  with  fraud,  embezzlement  and 
money  laundering  on  a  staggering  scale. 
Baez  stands  accused  of  orchestrating  a 
fraud  amounting  to  $2.2  billion  —  fully 
15%  of  the  nation’s  gross  domestic 
product. 

When  the  government  seized  Listin 
Diario  and  the  three  other  dailies  in 
Baez’s  Grupo  Listin  —  Ultima  Hora,  El 
Expreso,  and  El  Financiero  —  as  well  as 
70  radio  stations  and  four  TV  outlets  he 
also  controlled,  officials  were  quick  to 
emphasize  that  it  was  not  trying  to  censor 
the  papers.  “This  is  strictly  a  judicial 
case,”  President  Hipolito  Mejia  told 
diplomats  at  a  luncheon  speech  soon 
after  the  seizure.  “This  administration 
does  and  will  absolutely  respect  freedom 
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of  the  press.”  The  government  seized  the 
paper,  Finance  Minister  Rafael  Calderon 
told  Reuters,  “because  if  we  don’t,  bow 
are  we  going  to  pay  the  55  billion  pesos?” 

But  the  first  thing  the  government  did 
after  taking  control  of  Listin  Diario  was 
fire  director  Miguel  Franjul  and  replace 
him  with  a  former 
;  Agriculture  Ministry 
:  spokesman,  Juan 
Estevez.  Around  the 
chain,  at  least  10 
other  editors  and 
executives  were  fired. 
No  allegations  have 
been  made  against  any 
newspaper  employees 
in  connection  with  the 
bank  fraud,  but  the 
Central  Bank  says  that 
the  newspaper  group 
received  $70  million  in 
secret  loans. 

At  El  Expreso, 
journalists  quickly  felt 
government  pressure. 
According  to  an 
Associated  Press 
account,  editors  had  laid 
out  a  front  page  reporting  the  seizure  of 
the  paper  and  the  firing  of  Editor  Ruddy 
Gonzalez  with  the  provocative  headline: 
“Intervention!  Brutal  and  by  force!”  The 
new  government  managers  pulled  the 
edition  from  the  presses.  More  than  30 
journalists  resigned  in  protest. 

Former  Listin  director  Franjul,  who 
could  not  be  reached,  told  AP  that  the 
seizure  was  only  the  beginning:  “It  starts 
with  Listin,  but  where  will  it  stop?  I  fear 
that  after  this  experience,  the  govern¬ 
ment  will  feel  more  powerful  compared 
to  other  media  —  and  those  media  will 
become  more  cautious.” 

In  a  May  25  Listin  Diario  editorial,  the 
new  government  overseers  offered  a 
“trustworthy  guarantee”  that  the  paper 
would  maintain  “balance  and  prudence” 
in  covering  the  so-called  Baninter  crisis. 
“It’s  that  simple,”  the  editorial  declared.  (1 
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The  Palm  Beach  Post  West  Palm  Beach,  Fla. 


I  HE  Palm  Beach  Post 
has  a  simple 
approach  to  doing 
it  right.  “The  Post  is  a 
traditional  paper  of 
record,”  sajs  Editor 
Edward  M.  Sears.  “We 
haven’t  tried  to  invent 
anything  inside  of  that. 

We  just  stress  good 
writing  and  reporting.” 

This  old-fashioned  formula 
hasn’t  gone  unnoticed.  The  paper  gained 
national  attention  for  its  coverage  of  the 
2000  Presidential  Election  and  all  those 
flaw'ed  ballots  in  its  backy  ard.  Thus  year,  it 
won  a  top  American  Society  of  New'spaper 
Editors  (ASNE)  prize  for  team  stories  on 
local  Bishop  Anthony  O’Connell’s  resigna¬ 
tion  after  he  admitted  to  allegations  of 
sexual  abuse. 


The  Post’s  image  as  a  “rich 
people’s”  paper  comes  from  as¬ 
sumptions  about  its  audience 
and  has  practically  nothing 
to  do  with  its  content,  says 
Sears.  “Some  people  think 
we  live  on  that  little  island  of 
coverage,  but  [it’s]  only  a  mi¬ 
nor  part  of  the  paper,”  he  says. 
The  Post  reports  on  every'one 
“from  the  richest  people  in  the 
world  to  the  poorest,”  he  says. 
“Lake  Okeechobee  is  the  third  world.” 

Competition  from  the  Palm  Beach  Daily 
Neu's,  The  Miami  Herald  and  the  South 
Florida  Sun-Sentinel  makes  the  Past  a 
better  paper,  says  Publisher  Tom  Giufirida. 
“Competition  requires  us  to  spend  more 
money  on  newsgathering,”  he  says.  "There 
are  days  when  you  wish  you  had  the  whole 
market  to  yourself...  but  we  have  a  bigger 


and  stronger  newsroom  than  other  papers 
our  size.  We  have  to  try  harder  for  every 
reader.” 

The  Post,  with  a  daily  circulation  of 
167,531,  also  reaches  out  to  its  readers  with 
a  lively  editorial  page  that  invites  public 
discourse.  “We  have  large  numbers  of 
people  who  disagree  with  us  on  damn  near 
everything,”  says  Sears,  who  is  proud  of  the 
strong  stand  his  paper  takes  against 
Everglade  development  projects  and  the 
fact  the  newspaper  has  never  endorsed 
Gov.  Jeb  Bush.  “We’ve  been  called  a  liberal 
paper,”  he  says,  “but  I  don’t  think  we’re 
that  predictable.” 

The  paper's  ombudsman,  C.B.  Hanif,  is  a 
vital  part  of  the  Past's  image  of  accountabil¬ 
ity.  “There  are  times  when  I’d  rather  eat 
ground  glass  than  read  his  column,”  says 
Sears.  But  Hanif  s  critiques  of  the  paper 
run  just  the  same,  because  the  Past  relies 
on  another  traditional  value  —  it  serv'es 
readers,  not  itself  —  Rafe  Bartholomew 


Financial  Times  London 


The  pink  newsprint  of  the 

Financial  Times  grabs  attention 
on  newsstands,  but  as  the  FT  enters 
the  sixth  year  of  its  campiaign  to  become 
a  must-read  paper  for  American  business, 
its  most  important  branding  advantage 
may  veiy  well  be  its  concise  writing.  At  a 
time  when  USA  Today  is  giving  its  once- 
derided  news  McNuggets  plentv’  of  elbow- 
room,  the  FT  maintains  a  rigorous  goal  for 
its  reporters:  "If  you’re  writing  a  news  stoiy, 
you  should  be  able  to  write  it  in  under  500 
words.  If  you’re  doing  analv-sis,  you’re  not 
going  to  get  more  than  700  words.  And 
we  do  not  have  turns  in  our  stories,”  sav-s 
Lionel  Barber,  the  FTs  U.S.  managing 
editor,  using  Fleet  Street  argot  for  what 
American  editors  call  jumps. 

Appropriately,  it  was  w  ar  which  demon¬ 
strated  the  effectiveness  of  that  strategic 
weapon.  Eveiy  U.S.  daily  of  significant  size 
responded  to  the  Iraq  w-ar  by  ex-panding 
their  news  holes,  and  shoveling  them  lull  of 
copy  that  was  often  veiy  good,  and  almost 
alwav-s  veiy  long.  The  FTe.\panded  its 
news  hole  too,  but  reported  the  war  in 
crisp,  get-to-the-point  articles  that  mixed 
breaking  news  and  conte.xt  seamlessly. 

War  coverage  was  organized  immacu¬ 
lately,  with  each  page  assigned  a  theme, 
such  as  diplomacv’,  battlefield,  economic 
fallout,  or  reconstruction.  The  New  York 
Times  columnist  Thomas  L.  Friedman 
called  the  FT  coverage  “really  smart.” 

FT  packages  also  benefited  from  a 


decision  made 
before  the  shooting 
started,  to  bring 
a  European  and 
global  perspective 
to  the  news.  “We 
knew-  the  Ameri¬ 
can  media  were 
going  to  be  so 
American-focused, 
that  we  made  a  deliberate 
decision  to  go  another  way,”  Bar¬ 
ber  savs.  Among  the  standout  journalists 
w'as  Roula  Khalaf  w  hose  Arabic  perspec¬ 
tive  gave  a  special  depth  to  her  analvses. 


In  the  run-up  to  the  invasion,  FT 
editorials  were  not  as  hawkish  as  its 
British  peers  were,  and  its  war 
coverage  was  neither  as  gung-ho 
nor  as  panickv'  as  American  papers 
.  sometimes  were,  depending  on 
battlefield  events. 

Since  becoming  serious  about  its 
■  American  presence  in  1997,  the  FTs 
U.S  circulation  has  increased  from 
32,000  to  about  130,000  at  its  last 
audit.  During  the  war,  sales  often  hit 
150,000,  the  paper  sav-s.  More  Americans, 
it  appears,  discovered  that  a  paper  that  is 
unashamedly  prettv-  in  pink  was  best  able 
to  make  sense  of  the  chaos  of  war. 

—  Mark  Fitzgerald 


Sarasota  Herald-Tribune  Florida 

T 


I  RUE  STORY:  A  SPRING  BREAK 
visitor  was  floating  in  a  Sarasota 
swimming  pool  and  idly  watching 
the  nerv  ous  stutter-step  of  a  lizard 
scrambling  above  him  on  one  of  those 
huge  insect  screens  that  seem  to  enclose 
every  backv  ard.  ‘What  a  perfect  image 
of  Florida,”  he  thought.  The  next  day,  a 
photo  of  a  lizard  on  an  insect  screen 
appeared  in  the  Sarasota  Herald-Tribune. 

Everv’  day,  in  fact,  a  small,  horizontal 
photo  that  reflects  some  aspect  of  Sarasota 
is  published  on  the  skv  box  of  the  B-section 
front.  It  might  be  a  picture  of  sailboats  on 
the  bay,  the  Ringling  Museum  of  Art,  an 
outdoor  art  show.  Or  a  lizard  on  a  screen. 


“For  me,  the  strip  celebrates  the  phv-sical 
beautv-  of  this  part  of  the  w  orld.  No  one 
who  lives  here  year-round  should  take  it  for 
granted,”  sav-s  Publisher  Diane  McFarlin. 
She  is  quick  to  point  out  she  introduced  the 
strip  to  the  paper,  but  it  was  not  her  idea: 
That  really  is  a  rip-off  —  I  stole  that  from 
the  Ventura  County  (Calif.)  Star.” 

The  daily  Sarasota  image,  howev  er,  is 
just  one  way  the  Herald-Tribune  reinforces 
a  sense  of  place  in  its  paper.  Among  the 
journalists  on  the  116,044-circulation  daily 
are  a  full-time  theater  critic,  a  full-time  arts 
reporter  and  a  stable  of  other  freelancers 
who  critique  the  many  music,  dance  and 
performance  arts  along  w  hat  Sarasota 
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boosters  like  to  call  the  Culture  Coast. 

“We  devote  more  resources  to  the  arts  than 
most  papers  our  size  because  it  is  so  central 
to  Sarasota’s  self-image,”  McFarlin  sajs. 

Sarasota  shines  from  Herald-Tribune 
pages  because  readers  get  to  shape  the 
paper  in  numerous  wav’s.  A  feature  called 
“Other  Voices”  invites  readers  to  write 
about  virtually  anything.  Kids  provide  the 
content  for  “Camp  Florida  West.”  The 
letters  pages  are  so  popular  that,  like  a 
radio  contest,  readers  whose  submissions 
are  printed  have  to  wait  at  least  30  days 
before  they  can  trj’  again.  There’s  even  a 
weekly  column  in  which  readers  write 
about  their  pets.  “At  first,  I  thought  that 
would  be  really  hokey,”  McFarlin  saj’s,  but 
readers  loved  it,  and  soon,  so  did  she. 

Herald-Tribune  reporters  learn  what  is 
important  to  readers  by  serving  as  “reader 


advocates.” 

Each  week, 
a  different 
reporter  is 
taken  off  all 
assignments 
and  spends  the 
days  taking  calls 
from  readers,  answer¬ 
ing  their  questions  and 
fielding  their  complaints  on  everything 
from  the  accuracy  of  news  stories  to  the 
annoying  folder  creases. 

“Too  often,  you  can  pick  up  a  newspajier 
and  not  know’  immediately  w’here  you  are,” 
McFarlin  says.  But  one  look  at  the  Herald- 
Tribune  and  you  know  you  are  in  a  place 
of  sunbathing  and  sculpture,  ballet 
and  beaches,  lounge  chairs  —  and  lizards. 

—  Mark  Fitzgerald 


The  Janesville  Gazette  Wisconsin 


ONE  OF  THE  MOST  FERVENT 

advocates  of  abolishing  the  rule 
against  media  cross-ownership 
sits  behind  a  desk  not  at  Tribune  Co.  or 
Gannett  Co.  Inc.,  but  at  a  family-owned 
evening  newspaper  in  Janesville,  Wis., 
pop.  60,100.  As  Publisher  Sidney  H.  “Skip’ 
Bliss  likes  to  say.  The  Janesinlle  Gazette 
has  been  making  cross-ownership  work 
since  1930,  when  his  grandfather  bought 
the  town’s  first  radio  station,  WCLO-AM. 
Parent  company  Bliss  Communications 
now'  ow'ns  eight  radio  stations,  and  three 
other  dailies  in  Michigan  and  Wisconsin 
that  it  would  like  to  hook  up  w’ith 
broadcasting.  Skip  Bliss  has 
lobbied  the  F’CC  to  drop  the 
ban  on  same-market 
ow’nership  of  a  newspaper 
and  a  broadcast  property’. 

The  irony  is  that  the 
FCC  this  week  may  keep 
the  ban  in  place  in  small 
markets  like  Janesville. 

Indeed,  the  Gazette  just 
narrowly  avoided  losing 
WCLO  and  its  FM  sibling 
WJVL  back  when  the  cross-own¬ 
ership  rule  was  being  written  in  1975.  “They 
issued  a  letter  requiring  divestiture ...  say¬ 
ing  we  were  one  of  12  or  13  markets 
W’ith  ‘egregious’  cross-ownership,”  Bliss 
says.  Just  as  quickly  and  capriciously  as 
the  divestiture  threat  came,  it  passed. 

Ever  since,  the  22,814-circulation 
Gazette  and  its  stations  have  been  an 
example  of  how  small  towns  can  benefit 
from  cross-ownership.  Radio  stations  have 


been  dumping  news  staffs  for  the  past  tw’o 
decades,  but  WCLO  employ’s  three  full- 
timers  and  a  part-timer,  who  are  out  in 
the  community’  competing  against  Gazette 
reporters.  And  w’hile  syndicated  talkers 
such  as  Rush  Limbaugh  and  Dr.  Laura 
Schlesinger  dominate  the  AM  dial, 
Janesv’ille  gets  live  local  talk  and  new’s. 
“That  w’as  all  Skip.  He  said,  we’re  not  going 
to  give  up  on  AM  talk,”  say’s  Robert  S. 
Dailey,  vice  president  of  Bliss’  broadcast 
group  and  a  moming-show  host. 

The  158-y’ear-old  Gazette,  which  has  been 
in  Bliss  family  hands  for  four  generations, 
has  long  been  an  example  of  an  early- 
adapting  independent  paper. 

In  1967,  it  became  the  third 
paper  in  the  nation  to  go 
offset  with  a  Goss  Metro 
press,  and  endured  a 
two-year  ty’pographers 
union  strike  as  a  result. 

“This  place  has  kind  of 
been  run  (like)  a  blend  of 
the  great  things  that  come 
with  independent  owner¬ 
ship  and  the  strength  of  the 
corporate  structure  of  public 
ow’nership,”  say’s  Bliss,  w’ho  in  1991  bought 
out  the  shares  of  all  other  family  members. 
It’s  an  atmosphere  that  fosters  longtime 
employment,  say’s  Editor  Scott  Angus,  a  25- 
year  veteran  himself  While  papers  the  size 
of  the  Gazette  are  usually  seen  by  reporters 
as  tickets  out  of  tow’ns  the  size  of  Janesville, 
the  new’sroom  until  sbc  months  ago  had 
had  no  turnover  at  all  for  three  years. 

—  Mark  Fitzgerald 
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KBA  equips  five-high  tower  with  variable  web-width  technology 


BY  JIM  ROSENBERG 


INDEPENDENT  NEWSPAPERS  INC.  WILL  SEE  ITS  DOVER,  DEL., 
print  operation  grow  up  and  out  when  the  single-width 
site  installs  a  10-couple,  double-width  tower. 

Larger  than  other  Independent  Newspapers  (INI) 
operations  in  Arizona  and  Florida,  the  original  r  i  -  Tik 
Delmarva  group  is  the  first  Koenig  &  Bauer  AG  (KBA) 
customer  to  upgrade  a  site  running  single-width  ■■  T  ■ 
equipment  —  Gross  Community  (one  plate  around)  3^ 
and  Urbanite  (two-around)  presses  —  *  T 

with  a  Colora  It  also  stands  out  against  a  B 

small  trend  of  recent  years  in  which  midsize 

papers  find  efficiencies  and  versatility  in  colora  tower,  with  inline  reelstan 

moving  from  douhlewide  to  singlewide  Web 

when  buying  new  presses.  Offset  Services 

Installation  begins  in  January.  Produc-  consultant  Sam  Wagner  w'orked  with  INI 

tion  is  expected  by  this  time  next  year  on  and  KBA  to  configure  a  single-footprint 

INI’s  broadsheet  and  tabloid  newspapers  press  able  to  produce  more  pages  and  color 

and  various  semicommercial  and  special-  with  fewer  people  and  webs  in  less  space 

size  products  using  the  press’  variable  than  typical  single-width  presses.  The  right 

w'eb-width  technology.  angle  from  printing  to  folding  affords  more 


INI’s  Colora  tower,  with  inline  reelstands  and  right-angle  folder 

Web 

Offset  Services  |  group’s  Dover  plant  | 

consultant  Sam  Wagner  w'orked  with  INI  for  w'estem  and  centi 

and  KBA  to  configure  a  single-footprint  Milford,  and  Harrinj 
press  able  to  produce  more  pages  and  color  and  a  w'eckly  for  Mai 
with  fewer  people  and  webs  in  less  space  a  statewide  business, 
than  typical  single-width  presses.  The  right  emment  weekly,  scvi 
angle  from  printing  to  folding  affords  more  monthly  niche  publi< 


flexibilitv-  and  fewer  limitations  than  most 
double-width  presses,  according  to  KBA. 

The  configuration  eliminates  the  need 
to  change  the  size  of  former  boards  and  the 
distance  between  them,  said  KBA  Market¬ 
ing  and  Newspaper  Sales  Director  Garj’ 
Owen.  Putting  the  folder  section  at  a  right 
angle,  he  says,  “accommodates  a  vast  array 
of  web  widths”  by  using  bars  and  rollers  to 
direct  webs  to  a  centered  former  —  essen- 
tailly  controlling  web  path  rather  than  for¬ 
mer  location.  Though  there  remain 
lower-folder  issues  to  deal  with,  Ow'en  says, 
“the  complexity  has  alw'ays  been  in 
the  former  relocation/resizing.” 

Sarasota-based  Wagner,  a  veteran  of 
pressmaker  Harris  Graphics  —  referred 
to  INI  by  the  Bloomsburg,  Pa.,  Pretift  Enter¬ 
prise  —  said  roller  and  compensator  set¬ 
tings  can  be  stored  and  preset  at  the  press 
control  for  products  of  various  sizes.  Color 
placement  options, 

18,753-circula- 

s  and  right-angle  folder  Delaxvare 

State  News,  the 

group’s  Dover  plant  prints  INI  weeklies 
for  w'estem  and  central  Sussex  County, 
Milford,  and  Harrington,  a  five-day  paper 
and  a  w'eekly  for  Maiyland's  Eastern  Shore, 
a  statewide  business,  legal,  and  state  gov¬ 
ernment  weekly,  several  shoppers,  and 
monthly  niche  publications.  @ 


In  addition  to  recent  years’  sales  of  big 
Color  offset  presses  to  newspapers  from 
Buffalo,  N.Y.,  to  Louisville,  Ky.,  KBA  has 
added  Colora  towers  to  existing  Goss 
doublewide  presses  in  California  and  Texas. 

Fed  by  two  inline  KBA  Pastostar  RC 
reelstands  with  infeed  units,  the  Colora  will 
consist  of  a  tower  of  10  printing  couples  on 
five  levels  in  H-type  frames  and  a  KBA  KF 
3  (2:3:3)  jaw  folder  perpendicular  to  the 
webs’  orientation  in  the  press.  Special  turn¬ 
er  bar  arrangements,  two  oversize  formers, 
and  special  drag  roller  assemblies  will  allow 
production  of  a  wide  array  of  products. 

The  plant  can  meet  all  it  products’  re¬ 
quirements  by  varying  w'eb  widths  from  12 
to  50  inches  in  half-inch  increments  —  sim¬ 
ilar  to  technology  KBA  supplied  to  press¬ 
rooms  in  Fayetteville,  N.C.,  Dayton,  Ohio, 
Austin,  Texas,  and  Toronto. 


Chattanooga  wins  ’em  all  * 

Gold,  silver,  and  bronze  Excel-  the  vibrancy  obtained  on  the  uncoated 
lence  in  Flexography  aw'ards  went  sheet,  the  full  range  of  highlights,  and 
to  the  Chattanooga  (Tenn.)  Times  image  clarity'  and  sharpness.  One  judge 
Free  Press  at  last  month’s  annual  forum  of  praised  newspaper  entries  in  general 
the  Flexographic  Technical  Association,  for  “the  depth  and  density  of  the  color 

in  Salt  Lake  City.  The  paper  garnered  the  reproduction.” 
top  three  honors  in  the  national  print-  Anthony  noted  that  although  flexo 

quality  competition’s  publications  catego-  is  probably  the  fastest-growing  print 
ly,  which  included  a  dozen  other  dailies.  process,  very  few  newspapers  use  it,  so 

“We  were  judged  by  commercial  they  rely  on  the  FTA  for  technical 

printers  and  vendors  who  have  high  assistance  and  support  —  which  is  not 

standards  for  print  quality',”  said  Frank  generally  available  within  the  newspaper  » 

Anthony,  the  77,748-circulation  daily’s  industry.  The  process  relies  on  rub-free  * 

operations  vice  president,  who  called  the  water-based  inks  applied  by  an  anilox  i 

win  “a  tremendous  accomplishment”  for  roller  to  relief  plates.  0  i 
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NEWSPAPERS  A  BIT 

‘Bloom  County'  creator  doesn’t  rule  out  returning  someday 

BY  DAVE  ASTOR 

SAN  FRANCISCO 

Berkeley  Breathed  spent  much  of  his  talk 
explaining  why  he  absolutely,  positively  had  to  leave 
newspaper  cartooning.  But  14  years  after  ending 
“Bloom  County,”  and  eight  years  after  ending  its 
Sunday-only  “Outland”  spinoff.  Breathed  said  he  might 
eventually  like  to  tiy  a  weekly  comic  again. 

“I  can’t  say  it  wouldn’t  be  appealing  to  bring  back  Opus  to  the 
Sunday  pages,”  Breathed  told  National  Cartoonists  Society  meeting 
attendees  here.  “It  was  painful  to  sit  through  the  war  without  a 

in  1987  and  a  place  in  nearly  1,300 


public  voice.”  He  added  that  a  cartoonist 
has  more  control  when  doing  a  newspa¬ 
per  comic  than  when  collaborating  on, 
say,  a  movie.  Breathed  is  currently  work¬ 
ing  on  a  film  featuring  the  penguin  Opus, 
while  continuing  to  do  children’s  books. 

But  then  there  are  those  reasons  for  end¬ 
ing  “Bloom  County”  in  1989  after  a  nine- 
vear  run  that  won  Breathed  a  Pulitzer  Prize 


newspapers  via  the  Washington  Post 
Writers  Group.  Breathed  noted  that  a 
comic  has  an  “arc”  and  “life  span”  before  it 
starts  losing  its  creative  juice.  “Bloom 
County”  was  reaching  that  point,  he  said, 
and  there  were  also  pressures  to  merchan¬ 
dise  the  strip  more  than  Breathed  would 
I  have  liked.  In  addition,  most  newspapers 


‘Simpsons’  creator  hits  prize  ‘Homer’ 


BY  DAVE  ASTOR 

SAN  FRANCISCO 

HE  Simpsons”  creator  Matt 
Groening  received  another 
honor  his  father  —  the  real- 
life  Homer  —  wouldn’t  have  predicted: 
The  Reuben  Award,  as  cartoonist  of  the 
year  during  the  May  23-25  National 
Cartoonists  Society  (NCS)  meeting  here. 

“This  is  not  how  my  life  was  supposed 
to  turn  out,”  said  Groening,  recalling  the 
time  two  decades  ago  when  his  father 
told  him,  “you  can’t  draw.” 

Groening’s  newspaper  connection 
includes  a  Universal  Press  Syndicate- 
distributed  comic  based  on  his  popular 


www.editorandpublisher.com 


Fox  TV  show  and  the  “Life  in  Hell”  strip 
with  Acme  Features  Syndicate. 

This  year’s  other  Reuben  finalists  in¬ 
cluded  Pat  Brady  (“Rose  is  Rose”/United 
Media),  Greg  Evans  (“Luann”/United), 
and  Reuben-night  emcee  Dan  Piraro 
(“Bizarro”/King  Features  Syndicate). 

Among  the  13  NCS  category  winners 
were  Clay  Bennett  of  the  Christian 
Science  Monitor  and  Christian  Science 
Monitor  News  Service  (editorial  car¬ 
toons),  “Get  Fuzzy”  creator  Darby 
Conley  of  United  (comic  strip),  “Speed 
Bump”  cartoonist  Dave  Coverly  of 
Creators  Syndicate  (comic  panel),  NCS 
President  Steve  McGarry  (newspaper 


were  running  comics 
too  small  —  still  a 
problem  today 
—  and  making 
deadlines  was 
difficult. 

Breathed 
recalled  that 
during  the  pre¬ 
digital  1980s,  he  would  race 
to  an  Iowa  airport  to  put  “Bloom  County  ” 
strips  on  a  plane  to  Washington.  More  than 
once,  his  car  broke  down  in  the  snow  and 
he  ran  the  rest  of  the  way.  Sometimes, 
Breathed  would  get  on  the  plane  to  finish 
the  strips  —  not  an  easy  task  when  turbu¬ 
lence  hit  —  before  entrusting  his  work  to  a 
taxi  driver  and  hopping  back  on  the  plane. 

The  early  “Bloom  County”  was  strongly- 
influenced  by  “Doonesbury.”  Breathed 
recalled  mimicking  Gany  Trudeau’s 
Universal  Press  Syndicate  comic  more  than 
he  should  have.  “Not  just  his  style,  but  old 
gags,”  he  said.  “I  honestly  didn’t  remember 
that  they  came  from  someone  else.” 
Breathed  e.\plained  that  the  process  of  writ¬ 
ing  a  comic  is  complex,  with  original  ideas 
mixed  with  subconsciously  remembered 
ideas  from  other  strips  seen  years  before. 

The  1957-bom  Breathed  went  on  to  de¬ 
velop  his  own  style,  as  well  as  characters 
such  as  his  memorable  penguin.  “About 
seven  or  eight  months  into  ‘Bloom  County-,’ 

I  drew  Opus  for  no  reason,  thinking  he 
would  last  a  few  gags,”  the  cartoonist  said. 
“But  he  gave  the  strip  focus.”  Also  enduring 
was  scruffy-  Bill  the  Cat  (see  art  above), 
who  was  initially  drawn  to  mock  the  more 
commercially  oriented  Garfield  the  cat.  11 

illustration),  and 
Web  political 
cartoonist  Mark 
Fiore  (new  media). 
“The  Duplex” 
creator  Glenn 
McCoy  of  Universal 
was  cited  in  a  pair 
of  non-newspaper 
categories  (greeting 
cards  and  gag  cartoons). 

“Wee  Pals”  cartoonist  Morrie  Turner  ^ 
of  Creators  received  the  Milton  Caniff" 
Award  for  lifetime  achievement.  His 
comic  was  the  first  to  feature  a  multicul¬ 
tural  cast  of  characters. 

See  “Syndicate  World” (http://www. 
editorandpublisher.com)  for  longer 
versions  of  the  two  stories  on  this  page. 
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Shoptalk 


The  problem  is  not  anonymous  sources  but  over-eager  editors 

CONDEMNING  ThE  NeW  YoRK  TiMES  FOR  “AN 
addictive  tolerance  for  anonymous  sources,  the 
crack  cocaine  of  journalism,”  E^P  got  itself  a  lot  of 
ink  last  week  but  also  did  a  disservice  to  journalism. 
And  not  just  because  the  Times,  which  has  admit¬ 
tedly  loosened  its  reins  in  recent  years,  is  one  of  the  lesser  offend¬ 
ers.  Yes,  the  Times  blundered.  Yes,  its  disgraced  pup  reporter 
Jayson  Blair  did  worse.  And  yes,  E^P  was  only  one  of  many  who 
joined  in  the  resulting  round  of  pile-on  schadenfreude.  But  that’s 
no  reason  to  toss  out  the  baby  with  the  bathwater. 


Start  with  the  obvious;  Think  of  the 
stories  that  wouldn’t  have  been  told 
without  anonymous  sources,  without 
Deep  Throats,  as  Bob  Woodward  and 
Carl  Bernstein  called  theirs,  playing 
(whether  consciously  or  not)  on  the  fact 
that  many  think  of  unattributed  sources 
as,  well,  a  little  dirty. 

The  fact  is,  some  stories  can’t 
be  told  without  blind  sourcing, 
and  the  public  will  lose  if  we 
put  down  this  crack  pipe. 

Sure,  a  brave  and  foolhardy 
few  whistleblowers  will  risk 
destroying  their  ovm  lives  by 
stepping  forw'ard  and  attaching 
their  names  to  accusations  and 
quotes.  One  might  even  become 
the  next  Erin  Brockovitch. 

But  someone  should  say  a  word  for  the 
lesser-truth  tellers,  the  querulous  many 
who  don’t  trust  the  press  or  their  own  bet¬ 
ter  instincts,  or  their  ability  to  survive  in 
worlds  w'here  those  w'ho  tell  tales  out  of 
school  aren’t  seen  as  heroes  but  as  traitors 
to  their  kind. 

The  real  scourge  isn’t  blind  sourcing.  It’s 
that  we’re  drowning  in  opinion  and  semi¬ 
fiction:  rants  penned  by  the  ideologically 
aligned  and  by  self-promoters  masquerad¬ 
ing  as  opinion-makers. 


Why,  suddenly,  are  we  aw'ash  in  opinion 
and  fiction?  Easy:  They  don’t  come  with 
reporting  costs.  It’s  so  much  cheaper  to 
hire  a  clever  curmudgeon  or  a  25-year-old 
stylist  who  may  be  totally  uninformed  (or 
worse)  but  can  betray  his  or  her  ignorance 
in  an  entertaining  fashion,  filling  the  pages 
betw'een  the  ads  —  which,  not 
coincidentally,  are  harder  to 
come  by  today,  w'hich  means 
that  the  reporting  budget  will 
keep  going  down.  Thanks,  but  I 
know'  Anna  Quindlen,  and 
most  writers  are  not  Anna 
Quindlen. 

So  it  takes  a  special  sort  of 
editor  and  publisher  to  say  no 
w'hen  the  Jayson  Blairs  and 
Stephen  Glasses  of  the  w'orld 
come  knocking  on  the  door,  offering  their 
eager,  ambitious  pirouettes  at  cut-rate 
prices. 

Well,  I  submit  that  young,  untamed, 
unskilled  writers  are  the  real  crack  cocaine 
of  contemporaiy’ journalism.  And  the 
addicts  are  the  editors  w'ho  work  them 
like  dogs  until  they  drop  or  are  disgraced, 
editors  getting  so  high  off  this  confluence 
of  self-interests  that  they  neglect  to  do 
their  jobs  and  check  their  charges’  quotes 
or  their  facts  or  their  sources  or  their  ex¬ 


pense  account  items. 

Why  risk  a  good  thing?  Sure,  he’s  only 
27,  but  he  writes  like  a  dream!  No  matter 
that  he’s  plagiarized  his  best  lines,  or  that 
he’s  a  cheap  race  horse  running  on  drugs, 
dreaming  up  material  that’s  too  good  to  be 
true. 

The  problem  is  not  the  unattributed 
quote.  It’s  the  desire  of  editors  to  make 
stars  —  and  of  young  journalists  to  be 
stars  —  without  any  of  the  professional 
seasoning  that  used  to  be  a  non-negotiable 
part  of  the  bargain. 

When  I  went  to  work  at  The  New  York 
Timeft  in  1985,  having  w'on  my  first  full¬ 
time  job  in  my  profession  at  age  33,  the 
specter  of  a  correction  (and  the  opprobri¬ 
um  that  accompanied  it)  was  enough  to 
make  you  want  to  be  absolutely  certain 
that  you’d  gotten  it  right. 

In  his  recent  take  on  the  troubled  Times, 
Nerc  York  magazine’s  Michael  Wolff 
defended  the  “semi-bogus  detail”  and 
declared,  “how  far  over  the  line  of  absolute 
fact  it’s  safe  to  go”  is  “the  real  tradecraft.” 
Sorry,  but  that’s  where  I  draw'  the  line.  I 
have  spent  years  learning  how'  to  tease 
information  out  of  recalcitrant  subjects; 
how'  to  offer  them  obscuritv',  and  if  neces¬ 
sary,  anonv'mity  to  get  that  information; 
how'  to  check  it  against  w  hat  I’ve  learned 
from  others  until  I’m  satisfied,  attribute  it 
carefully  and  honestly  (if  not  completely), 
and  how'  essential  it  is  to  come  clean  with 
my  editor  and  when  necessary',  a  lawyer, 
about  who  my  anonymous  sources  are, 
what  their  biases  may  be,  how  I’ve  backed 
up  (or  failed  to  back  up)  w  hat  they’ve  told 
me  and  why  I  trust  the  information. 

And  when  they  decide  it’s  not  good 
enough.  I’ve  learned  to  shut  up  and  kill 
the  quote,  because  they’re  protecting  me  as 
well  as  themselves.  That’s  the  real  trade- 
craft.  And  the  result  can  be  compelling, 
informative,  even  revelatory  non-fiction. 

Made-up  dialogue  has  its  place,  too.  It’s 
called  fiction.  Or  should  be.  SI 

Michael  Gross,  author  of  Genuine 
Authentic,  the  new  (blind-quote-studded) 
biography  of  Ralph  Lauren,  is  a  former 
New  York  Times  columnist  and  contribu¬ 
tor  to  many  major  magazines.  He  is  the  son 
of  the  late  New  York  Post  sports  columnist 
Milton  Gross.  His  sister  Jane  Gross  is  a 
New'  York  Times  reporter. 
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To  EXCEL  RT 
DIGITAL  PHOTOGRAPHY 
ALL  YOU  NEED  IS 
A  BRILLIANT  MIND, 
EXTRAORDINARY  SENSITIVITY, 
UNPRECEDENTED  COMPATIBILITY 
AND  AN  ATTRACTIVE  BODY. 


RnD  only  one  CflMERfl  HAS  THEM  ALL.  THE 


EOS  lOD 


The  extraordinary  Canon  DiG!C  processor  makes 
the  most  of  the  CMOS  sensor,  processing  6.3  milhon  separate  signals  into  brilliant 
images.  And  as  if  that  weren’t  enough,  it  significantly  increases  focus  speed  and 
is  incredibly  energy  efficient  as  well. 


Not  many  cameras  can  boast  a  6  megapixel  sensor.  And  only 
one  can  offer  a  6.3  megapixel  sensor  of  this  quality  for  a  reasonable  price.  It  con> 
bines  superb  color,  dynamic  range  and  low  noise  for  professional  quality  images. 


This  remarkable  new  camera  is  completaly 
compatible  with  the  legendary  collecbon  of  Canon  EF  lenses.  Lenses  that  feature 
breakthrough  technology  that  alleviates  problems  like  optical  distortion,  chromatic 
aberrations  and  even  eliminates  the  need  for  a  tripod. 

In  short,  the  EOS  1 0D  is  not  merely  a  six  megapixel  camera. 


It's  an  all  Canon  six  megapixel  SLR  camera  system. 
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